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CHECK  PEA  VINER  and  BEAN  SNIPPER 
REPAIRS  THIS  FALL 

As  soon  as  the  season  is  over,  check  your  repair  and  replacement 
parts  at  once.  In  this  way  you  can  secure  the  benefit  of  today  s 
prices  and  be  prepared  for  next  season.  Send  today  for  the  new 
Price  List  covering  all  repair  parts  for  Chisholm-Ryder  machines. 

CHISHOLM-RYDER  CO.,  INC.,  Niagara  Falls,  N.  y. 

A.  K.  ROBINS  &  CO..  Inc.  CHISHOLM-RYDER  SALES  CORP.  JAS.  Q.  LEAVITT  &  CO. 
Baltimore.  Md.  Columbus.  Wis.  Ogden.  Utah 
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Cameron  Automatic  Line-  Prod  uci 
300  Sanitary  Cans  Per  Minute 


NO.  307  AIR  AND  VACUUM  TESTER. 

TESTS  AND  EJECTS  FAULTY  CANS  WITHOUT  HELP  OF 
AN  OPERATOR  MADE  FOR  CANS  OF 
ALL  SIZES  AND  SHAPES 


The  Conner  who  bought  his  can-ma¬ 
chinery  last  fall  also  purchased  his  tin¬ 
plate  at  a  $4.25  basis.  He  is  now  selling 
his  pack  and  basing  his  price  on  cans  at 
$5.25.  That  means  that  he  can  pay  for 
this  machinery  out  of  profits  in  one  year. 

Consider  this  list  of  successful 
packers  who  make  their  tin  con¬ 
tainers  : 

Nestle^s  Milk  Products,  Inc. 

H.  J.  H  einz  Company. 

Armour  &  Company. 

General  Foods  Corporation. 

Corn  Products  Refining  Company. 

Swift  &  Company. 

Borden  Company. 

Empire  State  Pickling  Co. 

Phillips  Packing  Company. 

Armstrong  Paint  &  Varnish  Co. 

Texas  Oil  Co. 

Standard  Oil  Co. 


Cameron  Can  Machinery  Company 


240  North  Ashland  Avenue  «  « 


CHICAGO,  U.  S.  A. 
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"  ^  If  every  retailer  knew  how  to  build 

sales-making  displays  of  your  products — and  did  so — your  sales 
would  leap  ahead  tremendously.  It  is  to  your  advantage,  then,  to 
tell  them  how  —  all  of  them.  Urge  your  wholesalers  to  have 
their  men  distribute  these  display  folders  direct  to  retailers. 

Putting  a  copy  of  this  helpful  folder  into  every  third  or  fourth 
case  you  ship  for  the  next  few  weeks  will  get  it  into  the  hands 
of  the  retailers  quickly,  and  right  when  they  are  opening  the 
cases.  Shows  them  where  to  put  your  Canned  Foods  —  on  dis¬ 
play,  not  under  the  counter. 

The  blank  back  page  leaves  space  for  your  sales  message,  or 
your  wholesaler’s.  Write  Continental  today  for  as  many  folders 
as  you  will  use. 
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EDITORIALS 

The  committee  on  labeling  reports— 

You  have  in  front  of  you  the  29-page  report,  much 
of  it  in  small  type,  “Final  Report  of  the  Committee 
on  Labeling  to  the  Administrator  for  Industrial  Re¬ 
covery.”  It  is  dated  September  26th  and  was  mailed 
to  every  canner  the  latter  part  of  last  week,  too  late 
for  mention,  much  less  inclusion  in  last  week’s  issue. 
You  recall  that  upon  the  signing  of  the  Canning  Code, 
May  29,  1934,  the  Executive  order  called  for  the  “for¬ 
mulation  of  standards  and  recommendations  for  label¬ 
ing  requirements,”  within  90  days.  This  was  later 
extended  to  120  days,  an  additional  30  days.  During 
these  30  days  the  committee,  headed  by  Frank  Gerber, 
has  labored  hard  and  long  and  the  report  submitted 
is  the  result  of  their  work.  The  rest  of  the  Commit¬ 
tee  was  composed  of  the  following  well  known  and 
prominent  canners:  E.  B.  Cosgrove,  Howard  A.  Orr, 
Elmer  E.  Chase,  Robert  C.  Paulus,  Roy  L.  Pratt  rep¬ 
resented  by  H.  A.  White,  George  H.  Draper,  Jr.,  Guy  L. 
Webster,  A.  F.  Schroder  represented  by  F.  A.  Stare, 
P.  L.  Gowen,  E.  S.  Thorne,  and  Douglas  Townson,  and 
it  is  to  be  noted  that  Mr.  John  Baxter  of  Maine  sub¬ 
mitted  a  minority  report. 

All  of  this  is  in  front  of  you  and  doubtless  you  have 
been  studying  it  carefully  to  ascertain  how  you  are 
to  comply  with  the  demand  for  intelligent  labelling, 
the  thing  that  must  be  done. 

October  3rd  there  came  to  our  desk  the  following, 
which  gives  all  the  comment  necessary : 

ADMINISTRATION  ADVISORY  COMMITTEE  CRITICIZES 
CANNERS’  LABELING  COMMITTEE  REPORT 

N.  R.  A.  Release  No.  8035;  October  1,  1934 

The  Advisory  Committee  of  Government  representatives 
named  to  advise  the  Administration  in  drafting  standards, 
grading  and  labeling  provisions  for  the  canning  code  today 
submitted  a  report  to  Division  Administrator  Armin  W.  Riley 
in  which  they  sharply  criticised  the  proposals  of  the  Committee 
on  Labeling  appointed  under  the  terms  of  the  approved  code  for 
the  canning  industry  as  “failing  to  meet  the  needs  of  the  con¬ 
sumers.” 

The  report  is  signed  by  C.  W.  Kitchen,  Assistant  Chief  of  the 
Bureau  of  Agricultural  Economics;  W.  B.  White,  Chief  of  the 
Food  Control  Laboratories,  Food  and  Drug  Administration,  and 
Karl  Hauck,  of  the  N.  R.  A.  Consumers  Advisory  Board.  The 
report  takes  issue  with  the  members  of  the  Labeling  Committee 
on  the  question  of  discarding  the  A,  B,  and  C,  or  other  similar 
sptcms  of  grading  and  insist  that  such  a  system,  plus  addi¬ 
tional  explanatory  descriptions,  will  be  necessary  in  order  to 
inform  the  consumer  just  what  type  and  quality  of  product  is 
contained  within  the  can. 

The  report  follows: — 


“Your  Advisory  Committee  of  three  public  representa¬ 
tives  has  considered  carefully  the  ‘Final  Report  of  the  Com¬ 
mittee  on  Labeling  Appointed  Pursuant  to  the  Executive 
Order  of  May  29,  1934,  to  the  Administrator  for  Industrial 
Recovery.’ 

“In  our  opinion,  the  proposals  in  the  report  fail  to  meet 
the  needs  of  consumers  for  quality  standards  and  labeling. 
Although  the  Committee  of  the  canning  industry  had  prev¬ 
iously  committed  itself  ‘to  the  development  of  a  compre¬ 
hensive  system  of  descriptive  labeling’,  its  suggestions  as 
to  the  items  of  information  which  might  be  shown  on  labels 
do  not  comply,  in  our  opinion,  with  the  requirement  of  the 
Executive  Order  of  May  29,  1934,  for  the  ‘formulation  of 
standards  of  quality’  and  recommendations  ‘for  the  inclu¬ 
sion  in  said  Code,  of  provisions  with  respect  to  such  stand¬ 
ards  and  labeling  requirements.’ 

“In  the  present  report,  the  Committee  of  the  Industry 
expresses  decided  disapproval  of  A,  B,  C,  or  other  similar 
systems  of  grading  on  the  grounds  (1)  that  the  impossi¬ 
bility  of  measuring  flavor  will  make  the  grades  unreliable 
and  uninformative,  thereby  deceiving  consumers,  (2)  that 
grades  will  be  less  informative  than  clear  separate  state¬ 
ments,  (3)  that  complete  quality  grades  are  unenforcible 
as  to  accuracy  because  of  the  necessary  inclusion  of  factors 
incapable  of  objective  deflnition,  (4)  that  such  a  course 
would  increase  the  already  considerable  misbranding  be¬ 
cause  of  the  temptation  to  overstate  grade  and  because  of 
the  knowledge  of  unenforcibility,  (5)  that  irrespective  of 
the  above  points,  complete  grading  will  eliminate  the  mul¬ 
tiplicity  of  grades  now  used  in  transactions  between  canner 
and  dealer,  and  further,  competition  will  force  canners  to 
pack  to  the  bottom  of  the  announced  grades,  and  (6)  that 
such  a  system  would  force  favorably  situated  sections  of 
the  country  to  the  permanently  lower  grade  level  of  com¬ 
peting  sections,  which  would  tend  to  the  lowering  of  the 
prescribed  grades  below  the  existing  commercial  levels  with 
consequent  damage  to  the  trade,  the  consumer,  and  the 
farmer. 

“We  disagree  with  the  Canners’  Committee  that  collec¬ 
tive  quality  designations  are  impractical  and  must  be  re¬ 
jected  in  any  program  of  quality  labeling  for  the  benefit  of 
consumers.  We  do  not  believe  the  objections  indicated  by 
the  Canners’  Committee  are  well  founded  or  demonstrate 
that  grades  and  grade  labeling  cannot  be  adopted. 

“Your  committee  holds  no  brief  for  any  particular  sys¬ 
tem  of  conveying  to  the  consumer  the  vital  information  con¬ 
cerning  quality  which  is  being  insistently  demanded  and 
which,  therefore,  in  our  opinion,  must  still  be  squarely  met 
by  the  industry.  In  the  absence  of  a  more  simple  logical 
scheme  of  quality  nomenclature,  your  committee  inclines  to 
the  belief  that  ‘Grade  A,’  ‘Grade  B,’  ‘Grade  C,’  etc.,  or 
‘Grade  1,’  ‘Grade  2,’  ‘Grade  3,’  etc.,  are  terms  best  suited  for 
informative  labeling  purposes.  We  feel  the  consumer  needs 
will  be  met  by  the  inclusion  on  canned  foods  labels  of  the 
following  information: 

“1.  A  concise  truthful  statement  of  grade. 

“2.  Such  additional  explanatory  statements  as  style  of 
pack,  count  of  pieces,  size  of  units,  number  of  serv¬ 
ings,  as  may  be  appropriate  for  the  product. 

“To  adopt  the  plan  of  the  report  under  discussion  as  the 
initial  step  toward  the  desired  end  would  result  in  placing 
such  multiplicity  of  information  on  the  label  that  it  would 
merely  result  in  consumer  confusion.  We  have  previously  ex- 
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pressed  the  opinion  that  information  relative  to  actual 
quality  is  what  the  consumer  desires  first  and  foremost. 
Your  committee  regrets  exceedingly  to  note  in  the  regula¬ 
tions  proposed  on  pages  18  to  27,  that  there  is  a  dearth  of 
information  refiecting  true  table  quality.  For  example,  you 
will  note  on  page  18,  that  there  is  no  index  of  maturity  of 
asparagus,  or  of  the  fibrous  condition  so  repugnant  to  the 
consumer,  while  the  definition  of  the  terms  ‘green*  has  that 
very  vagueness  and  lack  of  enforcibility  which  we  under¬ 
stand  the  industry  so  much  deplores.  On  the  other  hand, 
there  is  a  multiplicity  of  terms  which  denote  mainly  style 
of  pack  which,  while  conveying  important  information,  may 
well  result  in  consumer  confusion  and  lack  of  confidence. 

It  is  quite  conceivable  that  two  cans  of  asparagus,  peas,  or 
the  like,  might  carry  identical  descriptive  labeling  and  yet 
be  so  widely  different  in  inherent  quality  as  to  have  a  price 
spread  greater  than  2  to  1.  Incidentally,  certain  of  the 
so-called  descriptive  criteria  now  appear  on  labels  and  must, 
of  practical  merchandising  necessity,  be  shown. 

“In  its  previous  report,  your  committee  has  expressed 
the  conviction  that  enforcible  official  quality  criteria  can  be 
worked  out  for  many  of  the  important  canned  foods  within 
a  reasonably  short  period,  given  an  adequate  technical  set¬ 
up.  The  proposed  regulations  recognize  the  need  of  such 
criteria,  and  it  is  our  thought  that  regardless  of  the  method 
or  system  of  conveying  quality  information  to  the  consumer, 
the  factors  such  as  color,  texture,  and  tenderness  should 
precede  or  accompany,  rather  than  follow,  the  disclosure  on 
the  label  of  information  which  goes  no  deeper  than  shape, 
size,  style  of  pack,  seasoning,  etc. 

“The  industry  has  pledged  itself  to  the  working  out  of 
fundamental  criteria  of  maturity,  workmanship,  and  other 
inherent  quality  factors  at  the  earliest  opportunity.  This, 
your  committee  heartily  endorses. 

“It  may  be  of  interest  to  you  to  know  that  the  Depart¬ 
ment  of  Agriculture  has  worked  out  plans  looking  to  the 
complete  standardization  of  canned  products  in  such  man¬ 
ner  as  to  leave  no  doubt  as  to  their  enforcibility,  and  has 
already  formulated  a  draft  of  quality  standards  for  canned 
tomatoes  sufficiently  definite  and  objective  to  be  enforcible 
in  an  action  under  a  criminal  statute. 

“Our  committee  has  noted  the  suggestion  that  a  ‘Descrip¬ 
tive  Labeling  Committee’  be  designated  to  succeed  the  retir¬ 
ing  ‘Committee  on  Labeling.’  We  suggest  that,  if  a  new 
committee  of  the  industry  is  designated,  it  be  called  the 
‘Committee  for  the  Formulation  of  Standards  of  Quality’ 
as  contemplated  in  the  Executive  Order  of  the  President  of 
May  29,  1934.  It  is  obvious  that  this  is  in  keeping  with  the 
intent  of  the  President’s  order. 

“Your  attention  is  also  directed  to  the  period  which  may 
elapse  before  any  labeling  is  actually  necessary  under  the 
terms  of  their  proposal.  As  a  matter  of  fact,  labeling  pro¬ 
visions  can  and  should  be  made  effective  immediately  upon 
the  promulgation  of  grades  satisfactory  from  an  enforce¬ 
ment  point  of  view.  Their  proposal  would  make  it  possible 
for  a  canner  to  buy  two  years’  supply  of  labels  today  and 
thus  obviate  the  necessity  of  giving  the  consumer  even  the 
scant  information  proposed. 

“Present  stocks  of  labels  could  be  used  by  overprinting 
the  grade  designations  at  but  a  slight  cost.  That  this  is 
practical  is  indicated  by  a  letter  received  at  the  Depart¬ 
ment  of  Agriculture  today  from  one  of  the  largest  distribu¬ 
tors  of  canned  foods,  reading  in  part  as  follows: 

‘These  are  the  old  style  labels  on  which  we  have  merely 
imprinted  the  grade.  On  the  No.  1  Golden  Bantam  Corn 
we  merely  had  ‘Grade  A’  incorporated  at  the  top  of  the 
panel,  but  no  other  change.  On  the  Stringless  Bean  label 
we  are  going  to  make  a  further  change  as  I  have  indicated 
in  pen  and  ink  by  substituting  the  words  ‘Whole  Green’  for 
the  words  ‘Fancy  Quality.’ 

‘Within  the  next  few  days  we  will  have  specimen  copies 
of  the  entire  new  *  *  *  design  for  a  number  of  different 
products.  On  these  we  are  showing  merely  the  wording 
‘Grade  C’  without  supplementing  it  with  the  word  ‘Stand¬ 
ard.’ 
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‘The  fact  that  these  new  labels  are  now  on  the  press 
indicated  that  our  supply  of  the  old  has  almost  been  used, 
and  the  new  ones  will  go  out  to  the  shippers  right  away.’ 

“We  believe  it  to  be  in  the  interest  of  both  the  industry 
and  the  public  to  adopt  the  principle  of  quality  standards 
and  grade  labeling,  and  to  proceed  with  its  application  as 
rapidly  as  enforcible  grades  are  promulgated.  Since  De¬ 

partment  of  Agriculture  grades  of  this  type  for  canned 
tomatoes  are  available,  it  is  the  recommendation  of  the 
committee  that  they  be  adopted  immediately  for  labeling 
purposes.” 

Among  the  legal  fraternity  old  Judge  Morris,  who 
presided  over  the  United  States  Court  here,  and  died 
a  few  years  ago,  is  famous  for  the  manner  in  which  he 
held  all  counsel,  famous  or  otherwise,  strictly  to  the 
question  at  stake.  “Irrelevant,”  his  high-pitched  voice 
would  carry  over  the  Court,  as  he  brought  down  his 
gavel,  “the  counsel  will  confine  himself  to  the  question 
at  stake.”  Eleven  days  wasted  at  the  Chicago  Con¬ 
vention  last  January,  where  the  question  was,  “Does 
the  industry  want  a  marketing  agreement  to  restrict 
the  output  of  canned  foods,  and  if  so,  how  best  to  ac¬ 
complish  this  purpose,”  would  have  been  saved  and 
turned  to  advantage  if  a  Judge  Morris  had  presided 
and  had  followed  his  usual  custom.  This  is  not  a 
reflection  upon  Howard  Orr,  or  upon  the  other  chair¬ 
men,  for  their  purpose  was  to  give  the  fullest  possible 
opportunity  for  debate  to  everyone,  to  avoid  every 
semblance  of  gag-rule;  but  the  fact  remains  that  they 
did  not  confine  themselves  to  the  questions  at  stake. 
The  most  patient,  the  most  gentlemanly,  the  most  con¬ 
siderate  Government  representatives  tried  to  drift  the 
deluge  of  oratory  into  the  proper  and  the  only  channel, 
but  they  would  not. 

A  Judge  Morris,  in  this  case,  might  have  saved  the 
long  hours  of  worry,  debate  and  consideration,  and 
the  committee  been  led  to  bring  out  the  answer  to  the 
questions  at  stake.  Or  maybe  a  Rockne  might  have 
trained  them  not  to  fumble  the  ball  at  this  critical 
point.  Now  the  play  must  be  called  back  again.  It  is 
too  bad.  But  it  is  too  obvious  for  any  other  decision. 

And  here  is  a  view-point  about  N.  R.  A.,  and  what 
the  Government  is  trying  to  do  for  business — ^to  help 
it,  or  as  General  Johnson  said  in  his  retiring  address 
to  his  workers,  as  acting  as  Umpire — solely  that  and 
nothing  else, — ^that  all  industry  should  digest.  Other 
lines  have  gone  through  this  school  of  experience,  and 
now  it  is  our  industry’s  turn.  The  people  demand  an 
intelligent  label  upon  all  cans,  and  they  must  be 
given  it. 
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THE  CANNING  TRADE 


•  •  •  and  they  both 

use  the  same  cutter! 


Here’s  the  first  and  only  machine  that  suc¬ 
cessfully  and  satisfactorily  cuts  corn  for 
hoth  whole  grain  and  cream  style  packing 
— the  Sprague-Sells  Universal  Corn  Cutter. 

It  increases  the  yield  on  either  style  from 
5%  to  15%  over  other  cutters  and,  in  some 
cases,  pays  for  itself  in  a  single  season. 

Quality  of  the  pack,  too,  is  highly  im- 
proved,  resulting  in  greater  profits  and 
satisfaction  all  the  way  ’round. 

Let  the  Universal  help  you  make  this  year 
one  of  the  most  profitable  in  your  history ! 
Mail  the  coupon  for  full  information  on 
this  sensational  new  cutter,  as  well  as  our 
new  complete  catalog  No.  200. 


WE  00  OUR  MRT 


Modern  Canning  Equipment  for  ALL  Food  Products 


SPRAGUE-SELLS  CORPORATION 


Division  of  Food  Machinery  Corporation 

HOOPESTON,  ILLINOIS 


SPRAGUE-SELLS  CORP. 
Divieion  of  Food  M  arhinery  Corp. 
HOOPESTON,  ILLINOIS 

Please  send  me  without  ohiieation 
your  new  General  Catalog  No.  200. 


SEND 


FOR 


TMIJ  • 


BOOKi 


Name 


A-2-34 


Firm 


More  Insurance 
Stronger  Protection 
Broader  Coverage 

ar  ar  JT 

At 

LESS  COST 

Throush 

CANNERS  EXCHANGE  SUBSCRIBERS 

at 

WARNER  INTER-INSURANCE  BUREAU 

Lansing  B.  Warner,  Incorporated 

540  North  Michisan  Avenue 

CHICAGO  ILLINOIS 


Ship  Your 

Canned  Foods  and  Merchandise 

by  rail  or  water  to 

BALTIMORE 

/or  STORAGE  and  DISTRIBUTION 
by 

THE  TERMINAL  WAREHOUSE  CO. 

of  Baltimore  City 

(Established  1 894.  Capital  Stock  $600,000) 

Two  large  warehouses  are  located  in  the  center 
of  the  City  and  one  on  the  harbor  and  all  have 
Pennsylvania  Railroad  Sidings. 

Liberal  loans  are  made  upon  canned  foods  and 
other  staple  merchandise  when  stored  in  these 
warehouses  and  this  assistance  is  of  sreat  advant-  ^ 
age  to  the  patrons  of  the  Company 
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CROP  REPORTS 

Condition  of  Canners’  crops  as  reported  direct  by  Canners.  You  need  this 
kind  of  information,  and  should  appreciate  its  value.  Contribute  your  share 
and  keep  this  column  up  to  the  minute.  We  urge  your  co-operation  and  invite 
your  communications. 


TOMATOES 

SAN  FRANCISCO,  CALIF.,  Sept.  25th,  1934— Our 
pack  now  depends  entirely  upon  how  long  frost  holds 
off.  Snow  and  frost  in  the  mountains  and  rains  last 
Sunday  and  Monday  throughout  the  Sacramento  and 
San  Joaquin  Valleys,  indicate  that  the  frost  can  be  ex¬ 
pected  most  any  time.  If  frost  holds  off  until  Novem¬ 
ber  1st,  we  should  put  up  a  normal  pack. 

WEISER,  IDAHO,  Sept.  28th,  1934— We  are  not 
operating  this  year  on  account  of  the  blight  taking 
about  90  per  cent  of  our  crop. 

HOPE,  IND.,  October  1st,  1934 — Pack  over.  Yield 
per  acre  80  per  cent  of  normal;  cases  per  ton  90  per 
cent  of  normal. 

WHITE  PLAINS,  KY.,  October  1st,  1934—30  per 
cent  crop.  We  have  had  a  very  bad  year.  Our  acre¬ 
age  was  cut  one-third  by  dry  weather  and  shortage  of 
plants,  then  the  trucks  were  very  disastrous,  coming 
into  our  territory  and  causing  the  farmers  to  turn  loose 
quite  a  lot  of  the. acreage.  They  picked  up  40  per  cent 
of  our  tomatoes  at  our  figure.  Pack  is  about  over  as 
the  rains  these  last  three  weeks  have  taken  both  ripe 
and  green  tomatoes. 

BOIS  D’ARC,  MO.,  October  2nd,  1934 — No  crop  at 
all;  total  failure.  *’ 

FAIRPORT,  N.  Y.,  October  2nd,  1934 — ^We  are  near¬ 
ing  the  end  of  our  pack,  and  to  date  only  about  three- 
quarters  of  our  orders  are  packed.  A  considerably 
larger  acreage  was  planted  in  this  section  this  year 
than  normal,  but  yields  will  not  be  more  than  35  per 
cent  to  40  per  cent  of  normal,  due  to  extremely  heavy 
culling  in  the  harvesting  on  account  of  rotting.  We 
should  judge  the  average  set  per  acre  would  not  be 
over  50  per  cent  to  60  per  cent  of  normal. 

PORT  NORRIS,  N.  J.,  October  4th,  1934— We  con¬ 
tracted  for  200  acres  last  spring,  and  it  was  all  planted, 
and  about  half  that  many  acres  went  out  on  the  open 
market  after  we  stopped  contracting.  We  expected  to 
pack  from  20,000  to  25,000  cases,  all  sizes,  from  our 
contracted  acreage  and  whatever  we  would  buy  on  the 
open  market.  The  results  were  that  we  have  canned 
every  tomato  that  we  could  possibly  get  from  our 
acreage,  and  we  have  bought  from  the  open  market 
at  prices  ranging  from  30c  to  48c  a  basket,  and  all  we 
have  packed  is  12,000  cases.  We  would  say  that  we 
have  had  just  about  a  50  per  cent  pack.  This  was  a 
very  unusual  tomato  season.  We  started  packing 
August  7th  and  made  only  short  runs  until  the  third 
week  in  September,  then  we  ran  one  full  week,  and 
then  short  runs  again,  and  today  finds  us  making  our 


last  little  run.  The  fields  are  bare.  If  frost  should 
come  it  wouldn’t  get  a  tomato. 

CHARLESTON,  S.  C.,  October  1st,  1934— Pack  com¬ 
pleted  by  August  1st.  Crop  was  60  per  cent  of  nor¬ 
mal  ;  acreage  110  per  cent  of  five-year  average. 

ROANOKE,  VA.,  October  3rd,  1934 — Acreage  one- 
third  larger.  Yield  poorest  for  years;  below  normal. 

BERKELEY  SPRINGS,  W.  VA.,  Sept.  29th,  1934— 
Our  crop  has  surprised  us  both  as  to  quantity  and 
quality.  Looks  now  as  though  we  are  nearly  finished, 
as  tomatoes  are  about  all  off  the  vines.  Crop  has  been 
very  spotted  all  around  us;  some  fields  very  good  and 
another  right  alonside  this  one  had  scarcely  nothing. 
We  have  a  larger  acreage  than  last  year;  about  20 
per  cent  greater,  and  will  pack  about  50  per  cent  more 
than  last  year. 

CORN 

HOPE,  IND.,  October  1st,  1934 — ^Yield  per  acre  75 
per  cent  of  normal. 

CENTRAL  LAKE,  MICH.,  October  1st,  1934— Acre¬ 
age  a  little  under  normal.  Yield  about  60  per  cent  of 
normal.  Worst  year  for  ear  worms  we  have  ever 
known. 

GORHAM,  ME.,  October  1st,  1934 — Our  pack  about 
75  per  cent  of  normal  for  acreage  planted.  Quality 
fine. 

FORT  ATKINSON,  WIS.,  October  1st,  1934— We 
wound  up  our  pack  Saturday  with  28  cases  per  acre. 

BEANS 

LAUREL,  MISS.,  October  2nd,  1934 — Snap:  Fall 
crop  in  good  shape;  should  pack  a  normal  amount. 
However,  a  fall  pack  is  never  large  in  this  section. 

SWEET  POTATOES 

LAUREL,  MISS.,  October  2nd,  1934 — Have  no  con¬ 
tracts  but  will  pack  a  few  hundred  cases.  We  haven’t 
packed  any  the  past  three  years,  and  are  now  packing 
just  enough  to  fill  orders. 

TURNIP  GREENS 

LAUREL,  MISS.,  October  2nd,  1934 — ^Packing  just 
enough  to  fill  orders. 

CARROTS 

FAIRPORT,  N.  Y.,  October  2nd,  1934— We  do  not 
pack  early  carrots.  This  pack  will  start  with  us  ap¬ 
proximately  the  middle  of  October.  We  estimate  a  con¬ 
siderably  less  tonnage  per  acre  than  normal,  perhaps 
by  60  to  75  per  cent,  and  while  the  original  planted 

(Continued  on  Page  22) 
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Canning  Machinery 

for  all  the  various  fruits,  veget¬ 
ables,  sea  foods,  etc. 

Write  for  catalog. 


Robint- Beckett  Can  Cleaning  Machine 
For  removing  dirt  and  rust  from  tops,  bottoms  and  bodies  of  cans 

A.  K.  ROBINS  &  COMPANY,  Inc. 

Lombard,  Concord  and  West  Falls  Ave., 

BALTIMORE,  MD. 


Plain. 

Varnished. 

Embossed. 


THE 

Simpson  &  doeller 

CO. 

BALTIMORE.MD. 


General  Utility 
Filler 

For  Water,  Brine,  Syrups  and 
Tomato  Juice, 


Fills  any  size  of  Can — full  ©r  Topped  off. 

Tip  governs  Head  Space. 

Steam  Coil  keeps  liquid  hot. 

Automatic  Valves — flow  stops  when  cans  stop. 
Speed — any  number  of  Cans  Per  Minute. 

Dimensions;  34  ”  high  from  Conveyor  or  Disc. 
Width  and  Length  20  ”  . 

Drip  Pan  Catches  spill — Pump  returns  spill  to 
tank. 

Drip  Pan  and  Pump  extra — Have  to  be  made  to 
suit  Can  Conveyor. 

Float  Valve  Tank  &  Valves  of  Brass  or  Bronze. 
Fits  in  any  line. 

Will  give  good  Vacuum  if  liquid  is  filled  hot. 
Fool  Proof — Low  Cost — No  Upkeep. 


E.  J.  JUDGE 

Syrupers,  Clutches,  Timers, 

P.  O.  Box  238  Alameda,  Calif. 

Canadian  Agents 

Canner*  Machinery  Ltd.,  Simcoe,  Ont.  Can. 
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With  Canned  Foods  Distributors 

McLAURIN  NOT  INVOLVED  CORLISS  COMMENTS 


JH.  McLAURIN,  president  of  United  States 
Wholesale  Grocers’  Association,  in  a  statement 
♦  replying  to  published  charges  that  he  had  indi¬ 
cated  repudiation  of  the  Association’s  policies  with  re¬ 
spect  to  buying  agencies  through  his  presence  at  a 
recent  meeting  in  Chicago  when  plans  for -a  new  buy¬ 
ing  agency  were  discussed  by  a  number  of  jobbers, 
says: 

“I  desire  to  make  it  clear  that  there  has  occurred, 
neither  by  myself  nor  the  organization  that  I  repre¬ 
sent,  any  repudiation  or  reversal  of  the  policies  for 
which  we  have  contended  for  25  years. 

“I  accepted  the  invitation  to  attend  this  meeting,  and 
did  so  under  the  impression,  based  upon  previous  con¬ 
ferences  with  parties  sponsoring  the  meeting,  that  the 
meeting  was  called  to  consider  the  unfair  advantages 
enjoyed  by  some  grocery  chain  systems  and  buying 
agencies  through  private  rebates,  concessions,  and 
brokerage  allowances,  a  subject  of  vital  interest  to  the 
U.  S.  W.  G,  A.  I  expressly  stated  at  the  meeting  that 
I  had  no  place  in  such  a  meeting  as  that  in  which  I 
found  myself  and  that  the  United  States  Association 
was  in  no  manner  interested  in  its  proceedings. 

“Let  it  be  clearly  understood  that  the  United  States 
Wholesale  Grocers’  Association  stands  today,  as  its 
membership  has  always  stood,  unequivocally  opposed 
to  that  discrimination  in  price  in  favor  of  some  chains 
and  buying  agencies,  which  is  largely  practiced  by 
most  food  manufacturers,  to  their  discredit.” 

Mr.  McLaurin  added  that  “This  organization  (U.  S. 
W.  G.  A.)  is  insistent  that  the  manufacturers  with 
whom  the  independent  wholesale  grocers  of  this  coun¬ 
try  are  doing  business  shall  discontinue  to  discriminate 
against  the  independent  wholesale  grocer  and  to  insist 
that  it  should  not  be  necessary  that  a  body  of  inde¬ 
pendent  wholesale  grocers  shall  combine  or  pool  their 
buying  power  in  order  to  obtain  what  is  justly  due 
them  as  individual  houses.” 

Concluding  his  statement,  Mr.  McLaurin  said:  “I 
desire  to  make  it  clear  that  this  office  entertains  no 
criticism  whatever  of  Mr.  Benson  for  calling  the  Chi¬ 
cago  meeting  or  submitting  his  proposals.  Such  action 
on  his  part  was  entirely  in  order  as  his  personal  priv- 
lege.  Our  only  regret  in  the  matter  is  to  be  found  in 
the  fact  that  the  president  of  the  United  States  Whole¬ 
sale  Grocers’  Association  had  been  invited  to  such  a 
meeting,  without  being  first  clearly  advised  as  to  the 
nature  of  the  meeting  and  thereby  avoiding  his  pres¬ 
ence.” 


Warren  R.  Corliss,  Boston  broker  and  president  of 
the  National  Food  Brokers’  Association,  regards  the 
brokerage  clause  in  the  new  master  code  as  a  distinct 
victory  for  the  food  brokers  of  the  country. 

“We  are  convinced”  he  says,  “that  the  code  says, 
briefly,  simply,  and  clearly  that  brokerage  shall  not  be 
paid  or  be  permitted  to  be  paid  to  a  trade  buyer.  That 
means  that  it  may  not  be  paid  directly  or  indirectly 
through  a  subterfuge  or  subsidiary  or  agent  or  in  any 
other  manner. 

“The  chiseling  element  of  the  industry  has  been  im¬ 
posing  its  racket  on  sellers  and  competitors  long 
enough  by  using  unfair  and  devious  methods  to  gain 
unwarranted  advantages  in  price  and  privilege.  They 
have  been  powerful  and  aggressive  enough  to  create 
a  fear  of  reprisal  and  loss  of  business  among  some  of 
the  largest  of  the  manufacturers.  Not  only  does  the 
section  referring  directly  to  brokerage  answer  the 
question,  but  the  open  price  article  specifically  says 
that  brokerage,  among  other  things,  is  to  be  construed 
as  a  direct  or  indirect  price  concession.  It  is  settled 
that  brokerage  to  buyers  is  a  species  of  rebate,  price 
concession  and  price  discrimination.” 

IP  IP 

TRADE  PRACTICE  COMPLAINTS  COMMITTEES 

HE  National  Recovery  Administration  today  an¬ 
nounced  approval  and  authorization  of  trade  prac¬ 
tice  complaint  committees  for  the  following  indus¬ 
tries  and  trades: 

CANNED  SALMON  INDUSTRY— William  Timson, 
Alaska  Packers  Association,  111  California  St.,  San 
Francisco,  Calif.;  D.  W.  Branch,  Libby,  McNeill  and 
Libby,  88  Hamlin  St.,  Seattle,  Wash. ;  W.  L.  Thompson, 
Columbia  River  Packers  Association,  Astoria,  Ore.; 
H.  B.  Friele,  Nakat  Packing  Corp.,  Dexter  Horton 
Building,  Seattle,  Wash.;  A.  P.  Wolf,  Hood  Bay  Can¬ 
ning  Company,  Hood  Bay,  Alaska;  A.  W.  Shiels,  Pa¬ 
cific  American  Fisheries,  South  Bellingham,  Wash.; 
R.  A.  Welsh,  Jr.,  Bellingham  Canning  Company,  South 
Bellingham,  Wash.;  H.  V.  Elfendahl,  Skinner  &  Eddy 
Corporation,  Skinner  Building,  Seattle,  Wash.;  A.  W. 
Wittig,  Shepard  Point  Manufacturing  Company,  Col- 
man  Building,  Seattle,  Wash.;  C.  J.  Sebastian,  Sebas¬ 
tian  Stuart  Fish  Company,  Spokane  Street  Dock,  Se¬ 
attle,  Wash.,  and  A.  L.  Gile,  Chinook  Packing  Com¬ 
pany,  Chinook,  Wash. 
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Vitamin  D  and  Calcium  in  Foods 

Reprinted  from  the  Journal  of  the  American  Medical  Association, 

Volume  103,  Pase  414,  August  11,  1934 


The  efficacy  of  the  commonly  used  sources  of  vita¬ 
min  D  in  the  cure  and  prevention  of  infantile  rick¬ 
ets  has  led  to  the  tacit  assumption  that  it  would 
be  well  from  the  nutritional  point  of  view  to  add  this 
food  factor  to  the  diet  of  all  persons.  This  sugges¬ 
tion  has  not  escaped  adverse  comment.  However,  the 
attention  given  to  the  vitamin  D  potency  of  cod  liver 
oil  and  halibut  liver  oil  with  viosterol,  and  of  egg  yolk 
and  liver  has  raised  the  question  of  the  efficacy  as 
antirachitic  and  mineralizing  agents  of  some  common 
foods  less  widely  heralded  in  this  respect.  Kohman, 
Sanborn,  Eddy  and  Gurin*  have  called  attention  to  the 
paucity  of  information  on  this  point  and  reported  the 
results  of  an  experimental  study. 

A  mixture  of  five  commercially  canned  foods — sweet 
potatoes,  spinach,  peas,  carrots  and  roast  beef — was 
chosen  as  more  or  less  similar  to  an  ordinary  human 
diet.  To  this  ration  was  added  calcium  lactate  until 
the  content  of  calcium  and  phosphorus  as  well  as  the 
ratio  of  one  to  the  other  was  similar  to  that  of  the 
well  known  Steenbock  rachitogenic  ration.  When  this 
diet  was  fed  to  laboratory  animals,  it  was  found  that 
the  proportion  of  ash  in  the  bone  was  infiuenced  little, 
if  any,  by  the  addition  of  vitamin  D  in  the  form  of  cod 
liver  oil,  indicating  that  in  ordinary  foods  there  is  an 
adequate  amount  of  this  factor  even  for  the  needs  of 
young  growing  animals.  That  vitamin  D  was  present 
in  this  diet  in  significant  concentration  was  then  shown 
by  mixing  the  food  mixture  in  equal  parts  with  the 
severely  rachitogenic  diet  of  Steenbock;  here  again 
addition  of  cod  liver  oil  exerted  little  influence  on  the 
percentage  of  bone  ash. 

A  further  study  having  a  bearing  on  the  foregoing 
observation  was  carried  out.  Several  generations  of 
experimental  animals  were  given  three  diets:  a  mix¬ 
ture  of  raw  foods,  the  same  after  so-callqd  home  cook¬ 
ing,  and  a  similar  mixture  after  having  been  canned 
(commercially).  The  reproduction,  including  consid¬ 
eration  of  birth  and  weaning  weights  of  the  young, 
was  definitely  superior  in  the  group  given  the  cooked 
and  canned  foods.  Furthermore,  the  young  fed  the 
canned  food  grew  far  better  than  those  given  the  raw 
diet.  The  authors  are  inclined  to  attribute  the  favor¬ 
able  effect  of  cooking  to  the  change  produced  in  the 
cellulose,  thus  preventing  it  from  absorbing  calcium, 
which  would  then  be  lost  in  the  feces.  There  is  no 
doubt  that,  when  milk  is  added  to  both  the  raw  and  the 
cooked  food,  there  is  a  definite  increase  in  bone  ash 
on  all  three  diets  and  the  difference  between  raw  and 
cooked  foods  is  eliminated. 


*  Kohman,  E.  F. ;  Sanborn,  N.  H. :  Eddy,  W.  H.,  and  Gurin,  C.  Z. :  J.  Induat. 
&  Engin.  Chem.  26 :  768  (July)  1934. 


These  observations  indicate  again  that  in  foods 
chosen  to  be  generally  representative  of  our  national 
dietary  there  is  an  appreciable  lack  of  calcium.  How¬ 
ever,  the  deleterious  influence  of  indigestible  residue  on 
caldium*  absorption  can  be  largely  overcome  by  provid¬ 
ing  an  additional  source  of  this  mineral  element  in 
readily  available  form.  Furthermore,  it  appears  that 
in  ordinary  dietary  mixtures  chosen  in  conformity 
with  modern  precepts  of  nutrition  there  are  present 
adequate  amounts  of  the  appropriate  accessory  food 
factors  for  the  promotion  of  satisfactory  utilization 
of  calcium  and  phosphorus. 

J* 

YOUNG  GUARD  YEAR  BOOK 

HE  first  Young  Guard  Year  Book  and  Directory 
was  issued  September  10th,  and  mailed  to  all  mem¬ 
bers  of  the  Young  Guard  Society  of  the  National 
Canners  Association  and  Allied  Industries. 

The  members  of  the  Society  are  indebted  to  Mr.  E. 
Willman  Brown  of  Brown  &  Brook,  Westfield,  New 
York,  who  made  its  publication  possible,  and  he  is  to 
be  commended  for  his  splendid  work. 

A  glance  through  the  Year  Book  pages  shows  a 
membership  of  about  200  of  the  finest  young  fellows 
of  the  industry.  Considering  that  the  Young  Guard 
Society  is  only  two  years  old,  and  that  its  formation 
was  begun  during  the  height  of  the  “depression,”  this 
growth  is  remarkable. 

The  Annual  Meeting  and  Banquet  will  be  held  Mon¬ 
day,  January  14th,  at  the  Stevens  Hotel,  Chicago. 
President  Walter  P.  Boos  promises  big  things  at  this 
meeting  and  requests  that  you  keep  this  date  open, 
and  make  every  effort  to  bring  at  least  one  new  mem¬ 
ber  with  you.  If  every  man  makes  this  effort,  it  will 
be  an  easy  matter  to  fulfill  the  letter  of  the  Young 
Guard’s  slogan,  “Let’s  go  to  the  next  Convention  500 
strong.” 

Jt  * 

CANNERS’  CONVENTIONS 

NOTE — Secretaries  will  help  their  meetings  and 
render  a  real  service  to  all  interested  by  keeping  this 
column  well  and  accurately  posted.  Send  full  informa¬ 
tion  as  to  date  and  place  of  meetings. 

NOVEMBER  12-13,  1934 — Wisconsin  Canners,  Hotel 
Schroeder,  Milwaukee,  Wis.  Annual. 

NOVEMBER  22-23,  1934 — Indiana  Canners,  Claypool 
Hotel,  Indianapolis,  Ind.  Annual. 

DECEMBER  11-12,  1934 — Ohio  Canners.  Annual. 
DECEMBER  13-14,  1934 — New  York  State  Canners, 
Hotel  Seneca,  Rochester,  N.  Y.  Annual. 
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BETTER  PROFITS 

A  department  devoted  to  the  consideration  and  discussion  of  sales  questions 
of  every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned 
foods;  therefore,  of  utmost  importance  to  every  canner,  because  on  your  sales 
depends  your  profits.  Improvement  in  selling  methods  must  result  in  better 
profits.  Conducted  by  an  Expert  of  long  experience,  but  whose  identity  will 
be  kept  bidden. 

Questions  Invited,  and  Your  Opinions  Welcomed. 


Avery  interesting  issue  of  a  consumer’s  research 
publication  has  just  come  to  my  attention.  The 
friend  handing  it  to  me  recommended  it  highly. 
In  it  the  great  and  the  near  great  in  radios,  gasolines, 
autos,  canned  foods,  etc.,  are  all  held  under  the  micro¬ 
scope  of  close  investigation,  and  the  results  published 
for  the  world,  and  his  wife,  to  read  and  be  guided  by. 
Retail  clerks  in  grocery  stores  to  whom  this  monthly 
publication  is  available  are  going  to  do  a  lot  less  selling 
of  well  known  articles  of  food  and  develop  a  lot  of  dis¬ 
tribution  on  other  items  not  so  well  advertised. 

Yesterday  a  large  distributor  of  canned  foods  at  re¬ 
tail  attempted  to  create  consumer  interest  in  his  poor¬ 
est  quality  peas  and  advertised  them  widely  as  “Peas, 
Sifted,  Fancy  Quality,  2  No.  2  cans  for  19c.”  Before 
the  offices  of  the  local  Retail  Grocery  Code  Authority, 
and  those  of  the  Better  Business  Bureau  were  open 
this  morning,  consumers  and  others  interested  in  the 
welfare  of  the  retail  grocer  and  the  canner  as  a  whole 
were  waiting  to  file  a  complaint.  My  guess  is  that  the 
retailer  will  not  again  advertise  as  Fancy,  canned  peas 
so  poor  as  to  almost  fall  directly  and  positively  into 
the  class  of  sub-standard  peas. 

Housewives  this  fall  are  canning  all  the  surplus  of 
vegetables  that  come  into  their  possession.  Left-overs 
are  being  preserved,  garden  stuff  not  usually  considered 
good  enough  to  save  is  being  canned  this  fall  as  never 
before.  Crude  as  some  home  canning  apparatus  may 
be,  the  canned  foods  saved  for  future  use  by  home  can¬ 
ning,  taste  pretty  good  as  the  days  begin  to  lengthen 
in  the  winter.  Certainly  they  are  much  superior  in 
fiavor  and  eatability  to  any  border  line  canned  foods 
or  to  those  vegetables  put  in  cans  just  because  selfish 
canners  feel  there  is  a  market  for  canned  field  corn 
and  canned  dried  peas  and  lima  beans. 

The  outbursts  of  public  sentiment  against  the  can¬ 
ning  of  the  foregoing  seem  to  be  only  gusts  of  tem¬ 
perament,  and  the  canner  attempting  to  fatten  his 
profits  at  the  expense  of  the  industry  as  a  whole  finds 
few  real  obstacles  placed  in  the  way  of  profitable  sale 
of  his  canned  stuff  prepared  from  cattle  fodder  or  seed 
crops.  Local  canning  associations  pass  resolutions, 
maybe.  Local  Pure  Food  authorities  are  powerless  to 
proceed  against  powerful  political  interests  concerned 
primarily  with  campaign  contributions  ample  for  un¬ 
usual  needs.  In  other  words,  we  are  not  getting  any¬ 
where  very  fast  while  attempting  to  reduce  or  elimi¬ 
nate  the  canning  of  field  corn  and  soaked,  dried  peas 
and  limas. 


As  usual,  if  anything  is  to  be  accomplished  in  favor 
of  removing  this  unfair  competition,  one  individual 
canner  after  another  will  have  to  get  busy  and  do  his 
part.  Each  of  you  can  do  a  whole  lot.  If  enough 
canners  interest  themselves  in  the  matter,  we  can  re¬ 
duce  the  canning  of  these  inferior  products  by  at  least 
fifty  per  cent  and  even  more.  And  we  can  work  at  the 
objective  in  more  than  one  way. 

First,  learn  who  among  your  brokers  is  selling  the 
products  that  should  have  been  outlawed  before  they 
were  packed.  If  you  are  a  pea  canner,  consider  for  a 
moment  whether  or  not  the  broker  who  is  supposed  to 
do  a  good  job  selling  your  quality  packs  is  as  able  to 
do  this  and  at  the  same  time  sell  dried  soaked  peas 
in  cans  to  the  satisfaction  of  his  principals  in  such 
a  line.  Certainly  a  man  would  be  a  wonder  at  carry¬ 
ing  water  on  both  shoulders  if  he  were  able  to  do 
justice  to  both  your  account  and  the  one  no  outstand¬ 
ing  broker  should  even  consider  handling.  Proceed 
promptly  to  point  this  out  to  your  broker.  Make  clear 
to  him  that  canned  soaked  peas  will  always  be  at  the 
bottom  of  the  price  range,  that  a  man  must  sell  a  lot 
to  make  a  great  deal  of  brokerage  in  comparison  to 
what  he  can  make  selling  your  line.  And  then  let  him 
take  his  choice  between  selling  for  you  and  continuing 
to  represent  the  packer  who  cares  not  for  any  man 
or  canner. 

I  am  confident  that  the  average  broker  of  good  re¬ 
pute  in  any  market  has  thoughtlessly  taken  on  a  dried 
canned  peas  account  whenever  he  has  done  so.  I  can 
not  believe  any  broker  worth  his  salt  would  deliber¬ 
ately  start  out  to  destroy  the  business  from  which  he 
gains  his  living  and  profit.  And  if  the  food  brokers 
of  the  United  States  are  the  fine  group  of  men  I  think 
they  are,  let  you  leaders  among  worthwhile  canners 
declare  in  no  unmistaken  terms  just  how  you  feel 
about  their  selling  products  fit  only  to  destroy  the  con¬ 
fidence  of  the  housewives  of  the  country  in  the  goods 
from  which  you  derive  your  living  and  income,  and 
I’ll  bet  the  majority  will  be  only  too  willing  to  see  mat¬ 
ters  in  the  same  way  you  do. 

After  you  have  gone  as  far  as  you  can  at  this  time 
along  the  lines  I  have  suggested,  start  a  campaign  of 
education  among  your  customers  whom  you  learn  have 
succumbed  to  the  insistence  of  some  few  canners  that 
there  is  a  demand  for  canned  field  corn  or  dried  seed 
peas.  Cut  the  poorest  can  of  peas  or  corn  in  your 
warehouse  stock.  Cut  alongside  of  it  a  can  of  the  sub¬ 
stitute  offered  at  bargain  prices.  Point  out  that  the 
majority  of  relief  boards  will  not  consider,  even  now, 
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the  purchase  of  any  of  these  inferior  foods.  Then 
ask  your  customer  if  he  is  content  to  foist  on  his  cus¬ 
tomers  an  article  not  considered  as  fit  for  distribution 
among  those  whose  needs  for  food  are  greatest.  If 
relief  commissions  will  not  buy  the  poor  stuff,  what 
chance  has  the  average  jobber  for  building  a  profitable 
business  on  the  same  thing?  Remember  this  and  tell 
your  customer  that  continuing  profits  can  only  be  se¬ 
cured  from  building  a  steady  business  which  will  flow 
naturally  from  the  consumer  to  retailer  to  jobber  or 
chain  store.  Only  in  exceptional  cases  will  a  house¬ 
wife  go  back  to  a  store  for  her  second  can  of  these 
canned  vegetables  not  considered  to  be  of  any  value 
except  to  those  dealers  catering  to  the  cheapest  class 
of  trade.  If  they  do  not  repeat  readily,  why  should  a 
broker  waste  his  time  in  trying  to  establish  a  business 
on  something  he  knows  will  never  attain  consistent 
volume. 

If  the  efforts  of  thinking  men  to  eliminate  these 
canned  dried  peas  and  field  corn  are  not  successful, 
take  immediate  steps  to  set  your  pack  apart  from  any 
other  having  for  a  part  of  its  line  a  brand  in  these 
“outlaw”  canned  foods.  Have  some  leaflets  prepared 
in  which  you  can  tell  at  length  just  what  a  canned 
dried  pea  or  can  of  field  corn  is.  Distribute  these  leaf¬ 
lets  liberally  among  buyers  and  supply  any  who  want 
them  in  quantities  to  be  given  in  turn  to  retail  cus¬ 
tomers. 

Business  on  canned  foods  may  be  in  the  doldrums 
today;  it  may  be  much  better  tomorrow.  Good  or 
bad,  the  housewives  of  the  country  are  more  quality- 
minded  today  than  they  were  even  a  year  ago.  As 
long  as  this  is  the  case,  help  build  this  morale  by  cater¬ 
ing  to  the  customer  who  wants  quality  business  and 
do  all  you  can  in  turn  toward  getting  canned  field  corn 
and  canned  dried  soaked  peas  off  the  market.  Retail 
Grocery  Code  Authorities  and  Better  Business  Bureaus 
will  aid  in  keeping  buyers  honest  who  have  been 
tempted  to  stock  and  sell  these  articles  costing  so  much 
less  than  the  ones  we  are  interested  in  selling. 

I  repeat,  be  certain  your  brokers  are  not  attempting 
to  sell  your  quality  line  and  at  the  same  time  selling 
the  meanest  items  ever  canned  from  the  standpoint 
of  building  permanent  business.  If  they  are  carrying 
these  lines,  if  they  value  your  account,  and  you  want 
to  feel  you  are  doing  all  you  can  to  put  over  the  idea 
of  genuine  fresh  from  the  fields  canned  foods,  tell 
your  broker  or  brokers  handling  both  your  account 
and  that  of  others  that  he  must  choose  between  your 
line  and  the  one  you  wish  to  see  discontinued  by  rep¬ 
resentative  brokers.  ITl  bet  that  will  bring  many  into 
the  fold  of  clean-cut  selling  of  representative  canned 
foods. 

Do  not  wait  for  state  associations  and  local  pure 
food  authorities  to  do  all  the  job.  Get  busy  and  see 
to  it  that  your  brokers  sell  only  reputable  canned  foods. 
And  go  as  far  as  you  can  in  showing  your  customers 
that  they  are  injuring  their  business  when  they  sell 
anything  else. 

Canned  field  corn  and  soaked  dried  peas  and  beans 
can  be  driven  off  the  market  if  you  will  do  your  share 
toward  staritng  them  on  their  way. 

It’s  up  to  you! 


HANDLING  CLAIMS  FOR  UNEARNED  CASH 
DISCOUNTS 

E.  C.  Montgomery,  Executive  Secretary 
Canning  Code  Authority 

There  have  been  reported  some  instances  of  non- 
compliance  with  Section  5,  Article  VII,  of  the  Code 
of  Fair  Competition  for  the  Canning  Industry, 
which  reads  as  follows : 

“Section  5.  Unearned  Discount  for  Cash.  No 
member  of  the  industry  shall  allow  a  discount  for 
cash  unless  such  cash  discount  is  earned  by  pay¬ 
ment  in  accordance  with  such  cash  discount  * 
terms.” 

Canners  are  still  receiving  checks  in  payment  of  in¬ 
voices  with  discounts  for  cash  that  have  not  been 
earned  in  accordance  with  the  terms  of  sale;  that  is, 
instead  of  mailing  the  checks  within  the  time  specified 
the  buyers  have  taken  a  number  of  days  or  weeks  over 
the  discount  period  and  still  taken  this  discounts. 

It  is  a  violation  of  the  Canning  Code  to  allow  such 
unearned  discounts  and  it  is  a  violation  of  the  Whole¬ 
sale  Food  and  Grocery  Code  for  members  of  that  in¬ 
dustry  to  take  such  unearned  discount.  The  following 
is  the  governing  provision  in  the  Wholesalers’  Code 
(Article  VII) : 

“Section  5.  Unearned  Discount  for  Cash.  No 
food  and  grocery  wholesaler  shall  allow  or  accept 
a  discount  for  cash  which  is  not  earned  by  pay¬ 
ment  in  accordance  with  the  cash  discount  terms 
published  or  used  by  the  seller  with  respect  to 
other  food  and  grocery  wholesalers.” 

The  Deputy  Administrator,  N.  R.  A.,  holds  that  this 
Section  applies  to  transactions  between  wholesalers 
and  canners. 

The  following  procedure  is  recommended  when  a 
canner  receives  a  check  from  which  an  unearned  cash 
discount  has  been  deducted: 

1.  If  such  a  check  is  marked  “Payment  in  full,”  or 
contains  an  equivalent  marking,  we  do  not  think  it  is 
absolutely  necessary  under  the  law  that  the  check  be 
returned  to  the  buyer.  You  can  probably  cash  the 
check  and  still  have  a  valid  legal  claim  for  the  unearned 
discount.  But  such  a  procedure  would  cause* consider¬ 
able  misunderstanding,  so  that  as  a  practical  matter 
we  suggest  that  you  return  the  check  to  the  buyer  with 
a  request  that  a  new  check  be  drawn  from  which  the 
discount  has  not  been  deducted,  accompanied  by  an 
explanation  that  the  discount  involves  a  violation  of 
both  the  Canning  and  the  Wholesalers’  Codes. 

2.  If  the  check  bears  no  indication  that  it  is  meant 
for  payment  in  full,  cash  it  and  credit  the  buyer’s  ac¬ 
count,  and  then  bill  him  for  the  amount  of  the  unearned 
discount  which  is  still  due,  or  if  you  prefer  you  can 
return  the  check  and  ask  that  another  be  drawn  from 
which  the  discount  has  not  been  deducted,  in  both 
cases  explaining  that  the  unearned  discount  involves 
a  violation  of  both  Codes. 

3.  If  the  buyer  does  not  respond  as  requested  you 
have  a  valid  legal  claim  for  the  unpaid  balance,  which 
you  can  enforce  by  filing  suit,  or  you  may  be  able  to 
have  it  paid  by  filing  a  complaint  with  the  State  Code 
Authority  for  the  Food  and  Grocery  Distributors  in 
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the  State  in  which  the  buyer  does  business.  A  list  of 
such  Code  Authorities  is  attached. 

Your  own  Code  Authority  will  be  interested  in  any 
important  developments  you  may  have  to  report,  in¬ 
cluding  results  of  any  complaints  you  may  file  with 
the  State  Authorities  mentioned  above. 

jft 

News  Items 

LIBBY,  McNEILL  &  LIBBY  is  sponsoring  the  “Ad¬ 
venture  Hour”  program  over  the  C.  B.  S.  hookup,  three 
times  a  week.  The  program  dramatizes  “Og,  the  Son 
of  Fire,”  a  story  particularly  appealing  to  boys. 

SECRETARY  JOHN  P.  STREET  announces  that  the 
Annual  Meeting  of  the  Association  of  New  York  State 
Canners  will  be  held  at  the  Hotel  Seneca,  Rochester, 
New  York,  on  December  13th  and  14th. 

WEST  BEND  CANNERS,  INC.,  a  new  company 
formed  last  spring,  leasing  the  plant  of  Kitchen  Prod¬ 
ucts  Company,  West  Bend,  Wisconsin,  for  their  first 
season’s  operations,  have  purchased  the  plant  from  the 
receivers  of  the  above  mentioned  company. 

THE  VISALIA  CANNING  COMPANY,  Visalia, 
California,  brought  its  first  packing  season  to  an  end 
with  a  pack  of  120,000  cases  of  peaches,  instead  of  the 
75,000  cases  for  which  preparations  had  originally  been 
made.  It  handled  1700  tons  of  freestones  and  900 
tons  of  clings.  In  addition,  it  put  up  a  pack  of  10,000 
cases  of  Kadota  Figs  for  a  group  of  growers. 

HALEY  CANNING  COMPANY,  Hillsboro,  Oregon, 
packers  of  fancy  chicken  and  beef  products,  are  erect¬ 
ing  a  new  killing  and  storage  plant,  and  new  ware¬ 
house,  greatly  increasing  the  capacity  of  the  plant. 
Production  thus  far  this  year  has  practically  doubled 
that  of  the  entire  last  year. 

THE  REQUEST  OF  TUNA  FISH  AND  CLAM 
PACKERS  on  the  Pacific  Coast  that  they  be  permitted 
to  operate  under  the  Canning  Industry  Code  instead  of 
the  Code  for  the  Fishery  Industry,  has  been  granted. 
The  ordej*  from  Washington  is  effective  immediately 
and  is  the  result  of  a  petition  from  the  California  Fish 
Canners  Association  and  the  Pacific  Coast  Clam  Pack¬ 
ers  Association. 

H.  H.  MATTHEWS,  formerly  with  the  Hawaiian 
Pineapple  Company  as  canners’  representative,  with 
headquarters  in  Chicago,  has  begun  a  brokerage  busi¬ 
ness  under  the  name  of  H.  H.  Matthews  &  Company, 
with  offices  at  20  N.  Wacker  Drive,  Chicago,  Illinois. 

CODE  VIOLATION — Secretary  of  Agriculture 
Henry  Wallace  has  issued  an  order  against  the  Cali¬ 
fornia  Canning  Peach  Growers,  a  co-operative  organ¬ 
ization  of  peach  growers,  with  canneries  at  Oakland 
and  San  Jose,  to  show  cause  why  its  license  should  not 
be  revoked  for  alleged  violations  of  the  peach  control 
agreement.  Ten  charges  of  alleged  violations  were 
made,  including  the  misuse  of  certificates  in  purchas¬ 
ing  peaches,  failure  to  report  to  the  managing  agent 
on  delivery,  receipt,  sales  and  shipment,  and  failure 
to  keep  reports  showing  the  nature  of  the  business. 


The  order  is  the  result  of  disclosures  made  during  the 
canning  season  that  peaches  had  been  moved  surrep¬ 
titiously  by  night  to  an  Oakland  cannery  in  violation 
of  the  agreement. 

PRESIDENT  CHARLES  E.  WURM,  Wurm  Broth¬ 
ers,  Chicago,  announces  that  the  regular  Fall  Luncheon 
of  the  Chicago  Food  Brokers  Club  will  be  resumed  be¬ 
ginning  October  11th.  Many  interesting  speakers  will 
be  heard  during  the  next  few  months. 

THE  MOUNTAIN  VIEW  CANNERY,  near  Moun¬ 
tain  View,  California,  was  badly  damaged  when  two 
large  tanks  filled  with  water  crashed  through  the  roof. 
During  the  canning  season  the  tanks  were  filled  with 
tomato  puree.  The  plant  will  be  rebuilt. 

HARRY  BUCK,  for  the  past  two  years  manager  of 
the  Milltown,  Wisconsin,  plant  of  Stokely  Brothers 
Company,  has  been  transferred  to  the  company’s  Kan¬ 
sas  City  office  as  Divisional  Sales  Manager. 

JULIAN  BURNETTE  HAS  BEEN  ELECTED  presi¬ 
dent  of  the  Pittsburgh  Canners,  Incorporated,  and  the 
Richmond  Fisheries,  Incorporated,  operating  at  Pitts¬ 
burgh  and  Richmond,  California,  respectively. 

ELDERBERRY  PIE  is  one  of  the  greatest  Ameri¬ 
can  delicacies,  but  during  prohibition  the  making  was 
practically  unobtainable,  even  for  country  folks,  be¬ 
cause  all  the  elderberries  every  year,  flowers  and  fruit 
alike,  were  cabbaged  by  the  ingenious  farmer  as  raw 
materials  for  wine.  Now  that  the  pressure  has  relax¬ 
ed,  perhaps  you  can  find  a  clump  of  elderberries  by  the 
roadside  sometime,  nice  and  ripe  and  purple;  dead 
ripe,  as  they  should  be.  Treat  them  like  blueberries, 
only  more  reverently,  and  throw  in  a  good  healthy  dash 
of  vinegar  to  boot,  which  squelches  their  natural  slight 
bitterness,  and  you’ll  have  something  that  is  to  a  blue¬ 
berry  pie  as  cream  is  to  skim  milk. 

ANOTHER  CONSOLIDATION— Following  negoti¬ 
ations  extending  over  a  period  of  several  weeks,  W.  H. 
B.  Fowler,  president  of  the  Haiku  Pineapple  Company, 
has  announced  the  consummation  of  a  deal  whereby 
the  concern  has  sold  its  assets  to  the  Hawaiian  Pine¬ 
apple  Company,  Ltd.,  subject  to  final  approval  of  the 
stockholders  of  Haiku  Pineapple  Company.  In  the 
deal.  Haiku  receives  90,000  shares  of  the  common  stock 
of  the  Pineapple  Holding  Company  and  $75,000  in 
cash.  The  Hawaiian  Pineapple  Company,  Ltd.,  as¬ 
sumes  all  liabilities  of  the  Haiku  organization.  The 
transaction  is  regarded  as  one  of  mutual  advantage  to 
the  interests  involved.  Haiku  acquiring  an  interest  in 
a  concern  with  excellent  prospects,  while  Hawaiian 
Pineapple  acquires  greater  productive  capacity  and  a 
larger  sales  area  under  existing  cooperative  agree¬ 
ments.  The  Haiku  Pineapple  Company  was  organized 
in  1903  and  the  Haiku  Fruit  and  Packing  Company, 
Ltd.,  and  operates  a  cannery  and  plantation  on  the 
Island  of  Maui  and  owns,  leases  or  has  under  contract 
almost  9,000  acres  of  pineapple  land.  Among  the  in¬ 
teresting  side  lights  of  the  deal  is  the  fact  that  H.  E. 
MacConnaughey,  vice-president  and  sales  manager  of 
the  Hawaiian  Pineapple  Company,  Ltd.,  with  head¬ 
quarters  at  San  Francisco,  secured  his  initial  pineapple 
selling  experience  selling  Haiku  pineapple. 
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Wanted  and  For  Sale 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  vnth  money.  Rates  upon  application. 


For  Sale  —  Machinery 

FOR  SALE— 3  Knapp  Can  Labeling  Machines;  Ayars 
Fillers;  2  Ayars  Can  Conveyor  Coolers;  Standard 
Sealing  and  Compression  Unit;  Knapp  Boxer;  Alum¬ 
inum  Kettles;  U.  S.  Bottle  Rinser.  Priced  right  for 
quick  disposal. 

Address  Box  A-1988  care  of  The  Canning  Trade. 

FOR  SALE— Good  used  Steam  Jacketed  Kettles,  5  to 
500  gallon  capacity,  with  and  without  brass  agitators; 
rebuilt,  A-1  condition  throughout,  guaranteed  steam 
pressure.  Responsible  Coppersmith  since  1871. 

Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 

Wanted  —  Machinery 


WANTED— Good  used  all  metal  Pulper.  Give  full  de¬ 
tails. 

Address  Box  A-1989  care  of  The  Canning  Trade. 

WANTED— Four  Closed  Retorts  and  Rings.  Price 
must  be  right  and  in  first  class  condition. 

C.  L.  Gooch  &  Son,  Eubank,  Ky. 


Situations  Wanted 

POSITION  WANTED—  In  Middlewest  by  packer  of  whole  tom¬ 
atoes,  tomato  catsup,  puree,  etc.  Have  had  14  years  of  practi¬ 
cal  experience.  Can  furnish  references. 

Address  Box  B-1984  care  of  The  Canning  Trade. 

POSITION  WANTED— In  canning  or  preserving  plant.  College 
trained  with  8  years  experience  from  mechanic  to  manager, 
packing  general  line  and  specialty  products,  as  preserves  (vac- 
pan),  fruit  and  vegetable  by-products,  spaghetti,  etc.  Can 
furnish  excellent  references. 

Address  Box  B-1987  care  of  The  Canning  Trade. 

POSITION  WANTED — By  Salesman,  acquainted  with  jobbers, 
chain  stores,  and  brokers  in  Marylaivd,  New  York  City  and 
New  York  State.  Forty  years  old;  married;  twenty  years  sell¬ 
ing  experience.  Desires  to  connect  with  live  quality  manu¬ 
facturer. 

Address  Box  B-1990  care  of  The  Canning  Trade. 

POSITION  WANTED — As  Superintendent  of  a  canning  factory. 
Have  had  20  years  experience  canning  fruits  and  vegetables. 
Can  build  canning  plants  and  install  machinery.  Can  furnish 
good  references. 

Address  Box  B-1983  care  of  The  Canning  Trade. 


^i^unded 


COLONIAL  BOY  COPYRIGHTED 


Landreths^  Seeds 

If  you  are  in  need  of  any  seeds  for  spring  planting,  before 
placing  your  orders  elsewhere,  write  us  stating  kinds  and  quanti¬ 
ties  wanted  and  if  we  have  them  we  will  be  delighted  to  quote. 

There  is  1 50  years  experience  back  of  our  seeds.  We  are 
growers  of  seeds  in  every  sense  of  the  word. 

D.  LANDRETH  SEED  COMPANY, 


Business  Established  1784 


PENNA. 

OUR  150  ANNIVERSARY  YEAR 


SPEED  UP  FIELD  WORK 


WITH 


SWINGS  5/8  HAMPERS 

Economical  manufacturing  is  best  effected  by  using  machinery  and  supplies 
that  will  do  the  job  for  which  they  are  designed  Best  and  Cheapest. 
Swing’s  i  Bushel  Tomato  Hampers  will  start  your  Tomato  Canning  Oper¬ 
ations  right  because  each  hamper  is  Machine  Stitched  and  is  Inspected  so 
that  Every  One  we  deliver  to  our  customers  will  do  its  job  Best  and  Cheap¬ 
est.  Y our  inquiry  will  bring  us  to  see  you  with  samples. 

The  Swings  Company,  Ridgely,  Md. 


HAMPERS 

NEST 

WHEN 

EMPTY 

CRATES 

WONT 


wf  lOouinuT 


16 


THE  CAN  N  I  NC  TRADE 


October  8, 193^ 


HAMACHEK  VINER  POWER  UNITS 


you  CAN  SAVE  MONEY  BY 
DRIVING  VINERS  WITH 
THIS  POWER 

Write  /or  Full  Particulars 


This  power  is 

STEADY 

SPEED 

CONTROL 

DEPENDABLE 


CONVENIENT 


LOW  COSTS 


Units  are  equipped  with  fly-ball  type 
governors  and  speed  is  not  affected  by 
load  fluctuations. 

By  means  of  governor  accelerator,  per¬ 
mitting  fifteen  adjustments  while  engine 
is  running  to  meet  different  conditions 
of  the  crop. 

Equipped  with  Waukesha  Engines  that 
are  the  product  of  more  than  a  quarter 
century  of  heavy  duty  engine  building 
and  backed  by  a  three  million  dollar 
corporation. 

Requires  no  more  attention  than  an  auto¬ 
mobile  engine.  Equipped  with  magneto 
with  impulse  coupling  for  easy  starting. 

Will  d  rive  a  two  viner  station  with  a 
fuel  and  maintenance  cost  of  less  than 
forty  cents  per  hour.  Other  sizes  in 
proportion. 


FRANK  HAMACHEK  MACHINE  COMPANY 

KEWAUNEE  WISCONSIN 


SOLE  DISTRIBUTORS  OF  WAUKESHA  -  ENGINED  VINER  POWER  PLANTS 


October  S,  IfbU 


17 


THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

Western  Buyers  Again  Over  Here — Packing  Ending — Examine 
Rumors  Before  Accepting — A  View  of  Central  Western 
Conditions 

More  indications — The  invasion  of  western 
buyers  to  get  badly  needed  supplies  has  again 
set  in,  canners  and  jobbers,  some  of  the  latter 
who  might  be  said  to  never  come  east  of  western  New 
York  States,  and  they  are  being  greeted  here  by: 
“goods  must  be  scarce  out  your  way.”  The  common  ex¬ 
pression  today  is  that  tomato  canning  is  drawing  to  a 
close,  the  factories  shutting  up.  And  they  are,  most 
of  the  canners  are  all  through,  despite  their  best  ef¬ 
forts  to  glean  everything  possible  from  the  fields.  There 
have  been  some  good  tomato  crops  and  the  growers 
have  fattened  on  the  good  prices,  as  there  have  been 
some  good  corn  crops,  in  spots  again,  and  to  the  benefit 
of  the  growers.  But  the  season  will  go  down  as  the 
worst  spotted  one  on  record,  in  every  section  of  the 
country,  for  even  in  the  famous  drought  regions  of  the 
west  there  seem  to  have  been  Oases,  and  some  canners 
profited  by  being  in  or  next  to  them.  But  to  judge 
the  crop  season  by  these  rare  and  fortunate  exceptions 
would  be  not  only  the  height  of  folly  but  utterly  unfair. 
What  the  harvest  has  been  in  crops  or  packs  will  soon 
be  seen,  for  the  weather  is  steadily  growing  colder  ancf 
the  end  is  in  sight.  And  we  very  much  fear  there  will 
be  too  few  canned  foods  for  the  good  of  the  industry. 
It  is  not  a  good  thing  to  have  too  short  packs  with 
no  carryovers.  That  weans  away  a  great  class  of  buy¬ 
ers  who  cannot  afford  to  patronize  the  goods  as  they 
would  if  they  were  more  in  their  reach  through  price 
moderation.  And  that  trade  will  not  go  to  the  fresh 
or  green  goods  sellers;  it  just  means  that  these  fam¬ 
ilies  will  tighten  their  belts  and  do  without. 

Why  talk  market,  and  market  prices?  You  have 
plenty  of  this  in  other  market  reports  in  this  issue, 
and  they  are  good,  reliable,  and  to  the  point.  There 
is  no  weakness  in  the  market ;  on  the  contrary  it  stead¬ 
ily  grows  stronger  as  the  supply  of  goods  grows  less 
and  less. 

Be  on  your  guard  against  rumors  that  you  hear. 
Just  this  week  a  well  known,  and  highly  reputable 
salesman,  who  from  years  of  acquaintance  with  the  in  ¬ 
dustry  is  accorded  privileges  when  he  calls  on  canners, 
told  the  writer  he  saw  lots  of  canned  corn  in  ware¬ 
houses,  giving  the  impression  that  the  shortage  in 
that  pack  is  not  what  “it  is  cracked  up  to  be.”  Asked 
if  the  canners  had  shipped  their  futures  he  said  no, 
not  yet;  and  as  he  is  close  to  that  feature  of  it,  he 
added  that  he  guessed  they  were  short  on  them.  And 
you  bet  they  are. 


And  here’s  a  “worm’s  eye  view,”  the  low-down,  on 
conditions  in  the  central  west,  just  at  hand,  as  seen 
by  a  long  experienced  operator.  On  first  reading  some 
canners  out  there  may  not  like  it,  but  on  second  thought 
they  will  approve.  Here  is  what  he  says: 

“I  have  just  returned  from  a  swing  around 
among  the  canners  of  the  “Three  I”  States.  A  ref¬ 
erence  to  my  former  letters  will  show  that  the 
pack  of  com  will  be  less  than  ten  million  cases, 
with  practically  no  carry-over  either  by  canners 
or  jobbers,  while  last  year  there  were  over  two 
million  cases.  The  canners  are  in  a  helova  shape 
as  far  as  their  deliveries  are  concerned.  What 
corn  they  have  is  ’way  off  on  quality,  yet  they 
have  done  their  best  with  what  they  had  to  do 
with.  I  never  saw  so  many  worms  in  all  my  life, 
and  believe  you  me  it  costs  real  money  to  pack 
corn  under  these  conditions.  No  canner  ever  made 
a  dollar  packing  com  with  a  worm  or  more  in 
every  ear.  Besides  this  the  ears  are  not  over 
half  filled  out  due  to  the  drought.  I  don’t  believe 
the  average  cut  per  ton  will  run  400  cans,  while 
as  a  rule  it  runs  from  600  to  700.  ARE  THEY 
BLUE? 

The  tomato  canners  are  in  no  better  shape,  yet 
they  do  not  realize  it  at  this  time  so  keenly  as  do 
the  corn  canners.  One  canner  who  took  me 
through  his  fields  said  he  expected  to  pack  30,000 
cases  during  October.  I  told  him  I’d  bet  him  any 
amount  he  would  not  can  over  10  per  cent  of  that 
amount,  and  that  if  I  owned  his  plant  I  would 
close  it  at  once  and  forget  it.  The  season  was 
over.  He  had  the  worst  looking  prospect  I  ever 
looked  at,  and  still  hope  springs  eternal  in  the 
canner’s  breast.  Poor  fellow,  he  will  not  make  a 
50  per  cent  delivery  on  futures. 

Canners  are  funny  fellows!  You  meet  one  in 
his  office  and  he  says  things  are  coming  o.  k.,  and 
he  will  put  up  a  good  pack ;  but  when  you  get  out 
in  the  field  with  him,  and  he  knows  you  know,  he 
begins  to  change  his  tune.  Then  you  go  through 
his  warehouse  and  he  comes  clean  and  gives  you 
all  the  facts,  and  begins  asking  questions.  I  have 
before,  in  my  experience,  seen  short  crops  in  some 
sections,  while  other  sections  would  have  bumper 
crops,  but  this  year  there  is  no  such  thing  as  a 
bumper  crop.” 

Know  conditions  and  do  not  be  swayed  by  rumors. 
Fill  your  future  orders  to  the  limit  of  your  ability,  for 
that  is  but  common  honesty,  and  if  you  have  a  surplus 
value  it  highly,  as  it  deserves. 

Of  the  fifteen  and  a  half  million  case  pea  pack — 
figures  just  out — but  half  that  amount  remains  to 
supply  the  market  until  next  pea  packing  time.  Refer 
to  this  announcement  elsewhere. 
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NEW  YORK  MARKET 

By  “NEW  YORK  STATER” 

Special  Correspondent  of  “The  Canning  Trade" 

Advances  in  Fruits  Feature  Market — Stocks  in  First  Hands 
Dwindling — Higher  Prices  Seen — New  Grapefruit  Prices — 
Tomatoes  Firm — But  Few  Corn  Offerings — Small  Trading  in 
Peas — Singapore  Pineapple  Coming  Back? 

New  York,  October  4th,  1934. 

HE  SITUATION — Further  advances  in  Califor¬ 
nia  canned  fruits  and  announcement  of  opening 
prices  by  some  packers  on  new  pack  Florida 
grapefruit  furnished  the  principal  developments  in 
this  weeks  canned  foods  market.  Other  divisions  of 
the  market  were  showing  firmness,  and  the  price  out¬ 
look  continued  strong.  Actual  business  on  spot  was 
rather  light,  however. 

THE  OUTLOOK — Reports  from  packers  in  numer¬ 
ous  lines  indicate  that  unsold  stocks  from  1934  packs 
are  steadily  dwindling,  and  it  is  evident  that  distribu¬ 
tors  have  “loaded  up”  on  new  packs  to  a  greater  ex¬ 
tent  than  generally  believed.  Packers  are  showing 
less  disposition  to  part  with  remaining  holdings  at 
current  prices,  and  are  apparently  convinced  that  the 
market  will  move  to  higher  levels  before  the  1935 
canning  season  rolls  around. 

OFFER  NEW  GRAPEFRUIT — Opening  prices  on 
new  pack  Florida  grapefruit  have  been  announced  by 
several  canners  this  week,  prices  showing  the  follow¬ 
ing  ranges:  No.  2s,  $1  to  $1.05;  5s,  $3  to  $3.50;  juice, 
2s,  90  to  921/2  cents;  5s,  $2.75  to  $3,  f.  o.  b.  Tampa. 
Other  packers  are  expected  to  name  their  prices  dur¬ 
ing  the  next  few  days.  Early  reports  indicate  that 
this  year’s  pack  will  be  a  fairly  large  one,  with  the 
quality  outlook  excellent. 

PEACHES  GO  UP — Led  by  California  Packing 
Corporation,  Pacific  Coast  canners  have  again  in¬ 
creased  their  prices  for  cling  peaches,  the  advance 
averaging  5  cents  per  dozen.  The  revised  price 
schedule  follows:  2V2S,  choice,  $1.65;  standard,  $1.60; 
seconds,  $1.35;  waters,  $1.30;  No.  2s,  choice,  $1.30; 
standard,  $1.20;  Is,  choice,  $1.10;  standards,  $1.00; 
10s,  choice,  $5.75;  standard,  $5.40;  pies,  $4.75. 

OTHER  FRUITS — While  no  further  price  changes 
have  developed  in  the  list  of  California  canned  fruits, 
canners’  reports  indicate  that  various  sizes  and 
grades  are  cleaning  up  rapidly,  with  no  packers  in 
position  to  offer  a  complete  list  of  sizes  and  varieties. 
Jobbers  are  still  in  the  market  for  supplies  to  round 
out  their  inventories. 

TOMATOES — Southern  tomatoes  have  been  mov¬ 
ing  in  good  volume  during  the  week,  and  the  market 
was  showing  a  firm  and  more  stable  tone.  For 
prompt  shipment  canners  were  quoting  Is  at  50 
cents,  2s  at  80  cents,  3s  at  $1.15,  and  10s  at  $3.75  per 
dozen,  f.  o.  b.  canneries.  California  packers  continue 
firm  at  $1.05  for  21/2S  standards,  and  $3.25  to  $3.50 
for  10s,  with  solid  pack  firmer  on  reports  of  a  light 
pack,  and  offered  out  at  $1.35  to  $1.40  for  2i^s,  and 
and  $3.75  to  $4  for  10s. 

CORN — With  the  exception  of  Southern  standard 
at  $1  f.  o.  b.  canneries,  the  canned  corn  market  has 
been  virtually  bare  of  offerings  during  the  week.  It 


is  believed  that  both  Maine  and  western  packers  will 
have  some  fancy  corn  left  after  completing  deliveries, 
but  for  the  present  they  are  continuing  withdrawn 
from  the  market. 

PEAS — Small-lot  trading  has  been  the  order  of  the 
day,  with  prices  holding  firm  on  all  grades  and  can¬ 
ners’  stocks  light  on  the  more  wanted  sizes.  Fancy 
sweets,  2  sieve,  have  moved  up  to  $1.85  at  Wisconsin 
canneries,  with  4  sieve  at  $1.40,  with  little  offering 
on  either  size.  No.  10s  are  virtually  unobtainable 
from  first  hands. 

SALMON — The  market  has  continued  in  steady 
position  on  all  grades  during  the  week,  with  prices 
holding  firm.  Nothing  definite  has  developed  as  yet 
in  connection  with  the  Government’s  rumored  plans 
for  purchasing  a  considerable  quantity  of  pinks  for 
relief  purposes.  For  prompt  shipment,  canners  are 
quoting  reds  at  $1.70,  pinks  at  $1.05  to  $1.10,  and 
chums  at  $1,  all  f.  o.  b.  Seattle,  or  other  northwest 
ports.  Chinooks  hold  firm  at  $3.25  for  fancy  Is  flat 
and  $1.85  for  halves  fiat.  Some  export  inquiry  is 
reported  reaching  sellers  on  the  top  grades. 

ANOTHER  “JAPANESE  MENACE”— Pineapple 
producers  in  British  Malaya  are  keenly  watching  the 
development  of  the  pineapple  industry  in  Formosa, 
according  to  a  report  to  the  Commerce  Department 
from  Trade  Commissioner  J.  B.  Foster  at  Singapore. 
At  the  present  time,  the  report  points  out,  Malaya 
has  the  greater  portion  of  the  British  market  for 
canned  pineapple.  However,  according  to  the  ex¬ 
tremely  low  cost  of  production  in  Japan,  local  grow¬ 
ers  are  said  to  be  doubtful  concerning  their  ability 
to  compete  with  the  Japanese  when  the  latter  produce 
a  fruit  of  equal  merit  with  the  Malayan.  The  rapid 
development  of  the  Malayan  pineapple  canning  in¬ 
dustry  is  revealed  by  the  fact  that  in  1929  there  were 
40,000  acres  in  Malaya  under  pineapples,  of  which 
less  than  5,000  were  planted  solely  for  the  pineapple 
crops,  while  in  1932,  out  of  a  total  area  under  pine¬ 
apple  cultivation  amounting  to  61,000  acres,  21,000, 
or  more  than  33  per  cent,  were  planted  as  a  sole  crop. 

All  of  which  is  encouraging  to  Hawaiian  pineapple 
canners. 

SPINACH — With  other  vegetables  selling  up,  dis¬ 
tributors  are  turning  their  attention  to  spinach,  and 
finding  another  strong  market  confronting  them. 
Southern  packers  offer  1934  pack  at  $1.05  per  dozen 
for  2V2S,  and  10s  at  $3.25.  California  packers  quote 
21/2S  at  $1.15  to  $1.20,  and  10s  at  $3.50  to  $3.80. 

PINEAPPLE — Sellers  report  more  interest  in 
pineapple,  and  stocks  are  moving  out  of  packers’ 
hands  in  good  volume.  Prices  are  strongly  held  on 
all  grades,  with  demand  apparently  particularly 
heavy  on  the  No.  10  sizes,  this  being  attributed  to  the 
relative  scarcity  and  high  prices  for  other  gallon 
fruits  this  year. 

BEANS — Standard  stringless  beans  are  coming  in 
for  more  buying,  and  the  market  is  showing  more 
strength,  with  packers  quoting  a  range  of  70  to  721/^ 
cents  per  dozen,  f.  o.  b.  cannery.  Chain  stores  have 
been  heavy  buyers  of  standard  beans,  and  this  item 
is  replacing  standard  corn  and  peas  as  a  10  cent  retail 
“leader”  in  many  of  the  chain  stores  in  this  territory. 
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CHICAGO  MARKET 

By  “ILLINOIS” 

Special  Correspondent  of  “The  Canning  Trade" 

Facts,  Not  Fiction — Wholesalers  Busy — Tomatoes  Continue 
Firm — Corn  Continues  to  Move  Upwards — Fancy  Corn  and 
Tomatoes  Both  Scarce  and  Wanted — Bean  Prices  Higher — 
New  Grapefruit  Expected  in  November — 

Bargain  Rates  to  the  Fair. 

Chicago,  October  4th,  1934. 

N.R.A. — A.A.A. — You  did  right,  Mr.  Editor,  in  call¬ 
ing  the  attention  of  your  readers  last  week  to 
the  remarks  from  the  California  Market.  Will 
you  permit  your  Chicago  correspondent  to  add  the  fol¬ 
lowing  received  from  a  four-page  folder  prepared  by 
the  Newspaper  Publishers  of  Nebraska,  entitled:  “Do 
you  want  Fish  Stories  or  Facts  about  Nebraska?”  and 
then  the  following  was  quoted : 

“Farm  income  will  exceed  the  previous  three-year 
average  by  some  24  million  dollars.  Bank  clearings 
in  three  leading  cities  are  shown  to  be  from  25  per  cent 
to  50  per  cent  ahead  of  last  year. 

Nebraska  is  not  going  broke. 

Its  farmers  are  not  crying  for  help. 

Its  stores  are  not  headed  for  bankruptcy. 

Its  cattle  are  not  falling  dead  of  starvation.” 
BROKERAGE  CHISELERS— The  Miller’s  National 
Federation,  the  trade  association  of  wheat  flour  millers, 
had  this  to  say  in  a  recent  bulletin: 

“It  is  quite  clear  that  when  any  service  is  rendered 
by  buying  organizations,  it  is  exclusively  rendered  to 
buyers.  In  such  cases  the  remuneration  should  be  by 
those  served.  This  would  seem  to  be  such  a  sound 
rule  that  there  should  be  no  other  interpretation.  Those 
who  are  progressing  should  go  into  executive  session 
with  themselves  and  read  again  the  ancient  story  of 
the  monkey  which  had  chestnuts  pulled  out  of  the 
fire.” 

Isn’t  it  about  time  that  the  canning  industry  also 
realized  the  true  facts  of  brokerage  diversion,  espe¬ 
cially  now  that  the  Master  Grocery  Code  has  been 
signed  ? 

GENERAL  MARKETS — Conditions  continue  on  the 
up  and  up.  Our  wholesale  grocers  report  a  very  en¬ 
couraging  increase  in  their  daily  and  monthly  volume. 
September  was  one  of  the  largest  months  with  some 
of  our  houses  in  many  a  long  year.  The  broad  and 
persistent  demand  continues.  There  is  no  let-up  in 
sight. 

TOMATOES — The  festive  Love  Apple  still  com¬ 
mands  the  center  of  the  stage.  While  packing  south 
of  Indianapolis  is  over,  canners  in  the  central  part  of 
the  State  are  still  operating  a  few  hours  every  day. 
Much  discussion  is  going  around  as  to  the  probable 
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pack  in  the  U.  S.  A.  There  are  some  here  who  stoutly 
maintain  that  the  total  pack  for  the  country  will  not 
exceed  that  of  last  year.  They  support  their  argu¬ 
ments  with  various  figures  and  data,  but  when  one 
takes  into  consideration  the  largely  increased  acreage 
that  was  planted  in  tomatoes,  one  can’t  conceive  how 
the  pack  can  help  but  be  measurably  larger. 

Recently  there  has  been  a  better  demand  for  the 
better  grades,  i.  e..  Extra  Standards.  Fancy  Tomatoes 
are  practically  unavailable  at  any  price.  Buyers  are 
selecting  the  better  pack  of  Extra  Standards  and  in 
many  cases  using  same  for  their  top  or  fancy  label. 

The  going  market  today  is :  Standard  Indiana, 
No.  1  tin  55c,  No.  2  tin  85c,  No.  2i/^  tin  $1.15,  No.  10 
tin  $4;  Extra  Standard  Indiana,  No.  1  tin  60c,  No.  2 
tin  90c,  No.  21/2  tin  $1.25,  No.  10  tin  $4.25,  f.  o.  b. 
Indiana  and  adjoining  states  shipping  points. 

CORN — The  market  continues  its  steady  upward 
trend.  No.  2  standard  corn  has  been  sold  during  the 
past  week  at  $1.05,  f.  o.  b.  factory  Indiana  and  Iowa. 
Lots  available  at  that  seem  to  be  quite  scarce.  No.  1 
tin  standard  corn  has  also  sold  at  75c,  f.  o.  b.  factory. 
No.  10  tin  corn  is  as  scarce  as  scarce  can  be.  Fancy 
corn  is  wanted  in  this  market,  especially  fancy  whole 
kernel  Golden  Bantam  and  States  like  New  York  and 
Pennsylvania  have  sold  here  when  ordinarily  their 
packings  would  seek  other  distributing  centers. 

PEAS — There  is  little  of  interest  to  report  in  peas 
except — everyone  wishes  that  we  had — more  peas. 
$1.20,  f.  o.  b.  Wisconsin  cannery,  is  bottom  for  any¬ 
thing  in  the  No.  2  tin  standard  line.  No.  10  tin  peas 
are  in  demand  but  practically  impossible  to  find. 

GREEN  AND  WAX  BEANS — More  interest  has 
been  noted  in  these  worthy  items  with  the  result  that 
some  sizeable  business  has  been  recorded  during  the 
past  week  and  especially  on  the  better  grades.  No.  2 
tin  fancy  small  cut  green  beans  have  sold  at  $1.05 
Wisconsin  cannery.  No.  2  fancy  small  cut  wax  beans 
have  sold  at  $1.10  Michigan  cannery.  There  seems  to 
be  a  scarcity  of  No.  10  tin  extra  standard  and  fancy 
cut  green  as  well  as  the  same  in  cut  wax. 

CALIFORNIA  FRUITS — The  recent  advances  have 
slowed  up  trading  a  little  and  what  business  is  passing 
is  confined  to  fill-in  orders  only. 

GRAPEFRUIT — Reports  from  Florida  are  that  the 
grapefruit  crop  is  going  to  be  a  goodly  sized  one  this 
coming  season  and  that  packing  will  begin  somewhat 
earlier  than  usual.  The  first  deliveries  of  the  new 
1934-35  grapefruit  are  expected  in  early  November. 
Not  much  business  has  been  booked  in  Chicago  and 
all  on  account  of  the  uncertainty  surrounding  a  pos¬ 
sible  marketing  agreement  which  will  of  course  effect 
the  base  box  price  the  canner  will  have  to  pay. 

A  CENTURY  OF  PROGRESS— Bargain  rates  for 
railroad  excursions  to  Chicago  during  October,  the 
final  month  of  the  Fair,  were  announced  yesterday  by 
three  of  the  Nation’s  largest  passenger  associations. 
Round  trip  tickets  will  be  priced  as  low  as  1  cent  a 
mile  for  round  trip  tickets. 

Those  of  your  readers  who  have  not  attended  The 
Great  Century  of  Progress  should  take  advantage  of 
this  wonderful  opportunity.  Remember,  The  Fair  re¬ 
mains  open  until  the  last  day  of  this  month. 
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GULF  STATES  MARKET 

By  “BAYOU” 

Special  Correspondent  of  “The  Canning  Trade” 

Normal  Pack  of  Shrimp  Not  Likely — Better  Size  Shrimp  Run¬ 
ning — Better  Oyster  Weather — Shrimp  and  Oysters  Now 
Under  Canning  Code. 

Mobile,  Ala.,  October  4,  1934. 

SHRIMP — The  chances  for  a  normal  pack  of  shrimp 
this  year  dwindle  down  each  day,  as  production 
continues  in  low  gear  and  we  have  passed  through 
what  in  other  years  has  been  the  biggest  production 
period  of  the  season. 

The  bulk  of  the  shrimp  canned  in  this  section  is 
usually  in  the  months  of  August  and  September  and 
both  of  these  months  have  passed  with  a  light  pack, 
thus  holding  out  very  little  hopes  for  the  balance  of 
the  season. 

Nevertheless,  the  shrimp  have  improved  in  size  and 
what  they  have  fallen  short  of  in  quantity,  they  have 
made  up  in  quality,  which  is  some  consolation. 

Shrimp  ranging  in  size  from  20  to  25  to  the  pound 
after  headed  are  classed  as  “Jumbo”  shrimp  in  this 
section,  because  they  seldom  get  any  larger,  but  on 
the  Texas  coast  they  get  larger,  yet  they  are  not  as 
desirable  for  canning,  because  they  are  tough  and  it 
is  difficult  to  make  the  weight  when  packing  them  in 
the  small  cans. 

The  demand  for  canned  shrimp  is  good  and  how 
could  it  be  otherwise  with  the  light  pack,  and  if  buy¬ 
ers  don’t  look  out,  they  will  be  in  a  worse  fix  about 
supplying  the  trade  after  the  pack  is  over  than  they 
are  now  with  peas.  They  haven’t  got  any  peas  and 
don’t  know  where  they  can  get  any. 

The  price  of  canned  shrimp  is  $1.05  per  dozen  for 
No.  1  small;  $1.10  per  dozen  for  No.  1  medium  and 
$1.15  per  dozen  for  No.  1  large,  F.  0.  B.  cannery. 

OYSTERS — The  weather  turned  cool  this  week  and 
the  oyster  consuming  public  turned  attention  to  the 
bivalves,  which  is  usually  the  case  and  it  has  boosted 
the  sale  of  them  considerably. 

You  can  talk  about  the  months  with  the  “R”  etc., 
but  it  takes  cold  weather  to  put  over  the  sale  of  raw 
oysters,  which  is  more  or  less  the  case  with  other  per¬ 
ishables  such  as  meats  and  fish. 

However,  cove  oysters  should  sell  the  year  around, 
because  they  are  canned  when  the  oyster  is  at  its  best 
and  they  are  just  as  healthful  and  delicious  in  the 
months  of  June  and  July  as  in  the  months  of  Decem¬ 
ber  and  January.  Probably  the  housewife  has  never 
been  thoroughly  drilled  in  this  feature  of  the  canned 
oyster. 

The  price  of  the  new  pack  cove  oysters  will  appear 
later,  as  the  canning  of  them  will  hardly  start  before 
December. 

The  price  of  spot  cove  oysters  is  $1.10  per  dozen  for 
five  ounce  and  $2.20  per  dozen  for  ten  ounce,  F.  0.  B. 
factory. 

THE  SHRIMP-OYSTER  CANNERIES  UNDER 
CANNING  CODE — The  following  news  item  appear¬ 
ing  in  the  Mobile  Register  of  September  26,  explains 
the  action  of  the  NRA : — 


“NRA  headquarters  in  Washington  yesterday  an¬ 
nounced  that  shrimp  and  oyster  canning  industries  of 
the  gulf  and  south  Atlantic  area  had  been  excluded 
from  the  national  fisheries  code  and  placed  under  the 
separate  code  for  the  canning  industry. 

The  area  affected  was  designated  to  include  North 
Carolina,  South  Carolina,  Georgia,  Florida,  Alabama, 
Mississippi,  Louisiana  and  Texas. 

The  new  arrangement  which  was  petitioned  by  the 
canning  interests,  is  said  by  local  canning  men  to  place 
the  industry  in  this  section  on  a  more  favorable  com¬ 
petitive  basis  with  other  canners  because  it  calls  for 
prices  below  those  provided  in  the  raw  fishing  code. 

The  original  fishery  code  included  all  branches  of 
the  fishing  industry.  Canners,  therefore  petitioned  to 
be  allowed  to  operate  under  separate  code  which  dealt 
more  thoroughly  with  problems  of  the  fish  canning 
industry  and  put  wages  on  a  parity  with  those  paid 
in  other  branches  of  the  canning  industry. 

“We  are,  of  course,  glad  the  petition  has  been 
granted,”  A.  P.  Dorgan,  Jr.,  vice-president  of  the 
Dorgan-McPhillips  Packing  Corporation,  declared 
Tuesday.  “The  shrimp  and  oyster  canning  industry 
operates  under  such  a  vastly  different  set-up  than  the 
raw  fishing  industry  that  it  has  been  impossible  under 
the  old  code  to  compete  successfully  with  canners  of 
other  commodities  such  as  fruits  and  vegetables.  It 
was  just  as  if  we  had  been  operating  under  the  auto¬ 
mobile  or  steel  industry  codes.” 

CALIFORNIA  MARKET 

By  “BERKELEY” 

Special  Correspondent  of  “The  Canning  Trade” 

Buying  Lively — Items  Completely  Sold  Up — Further  Price  Ad¬ 
vances —  Apricots  Badly  Picked  Over  —  Rains  and  Snow  — 
Tomato  Yield  Is  Light — Asparagus  Demand  Heavy. 

San  Francisco,  October  4th,  1934. 

I  IVELY — The  canned  foods  market  in  this  sector 
I  continues  very  lively,  with  changes  in  lists  com- 
L_  ing  with  such  frequency  that  it  is  difficult  to  keep 
track  of  prices,  withdrawals,  and  the  like.  The  out¬ 
standing  feature  is  the  number  of  items,  especially  in 
California  fruits,  that  are  completely  sold  up  and  the 
number  which  are  so  closely  sold  up  that  the  canners 
having  stock  are  disposed  to  hold  them  for  their  regu¬ 
lar  trade.  Buyers  who  took  the  stand  that  there  would 
be  plenty  of  canned  products  to  go  around,  and  who 
felt  that  opening  prices  were  too  high,  are  finding  that 
for  once  they  have  been  mistaken,  since  there  is  a  defi¬ 
nite  shortage  on  many  lines  and  the  early  prices  have 
been  the  lowest. 

MORE  REVISED  LISTS — Less  than  a  week  follow¬ 
ing  the  bringing  out  of  a  new  spot  price  list  on  fruits 
by  the  California  Packing  Corporation,  this  concern 
came  out  with  a  revised  list  on  yellow  cling  peaches 
for  shipment  to  December  31st.  This  list  covers  fruit 
for  buyer’s  label,  unlabeled  and  its  brands  other  than 
Del  Monte  or  featured  brands,  with  an  advance  on 
almost  every  item.  The  new  list  includes  No.  21/2 
Choice  halves  and  sliced,  $1.65;  No.  Standard 
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halves,  $1.60;  No.  21/2  Standard  sliced,  $1.55;  No.  21/2 
Seconds  sliced,  $1.35 ;  No.  2 V2  Water,  halves  and  sliced, 
$1.30;  No.  2  Tall  Choice,  halves  and  sliced,  $1.30;  No.  2 
Tall  Standard,  halves  and  sliced,  $1.20;  No.  1  Tall 
Choice,  halves  and  sliced,  $1.10;  No.  1  Tall  Standard, 
halves  and  sliced,  $1.00;  No.  10  Choice,  halves  and 
sliced,  $5.75 ;  No.  10  Standard,  sliced,  $5.40 ;  No.  10  Pie, 
sliced,  $4.75,  and  Buffet  Choice,  halves  and  sliced,  65 
cents.  Seven  items  have  been  withdrawn  from  the 
list. 

APRICOTS — There  are  a  lot  of  holes  in  apricot  lists 
and  stocks  have  been  reduced  to  such  low  levels  that 
other  vacancies  will  appear  at  an  early  date.  The 
Choice  grade  is  scarcely  to  be  had  at  all  in  No.  10s 
and  it  is  doubtful  if  any  Standards  in  this  size  are  to 
be  had  in  the  peeled  fruit.  The  most  complete  clean¬ 
up  in  canned  apricots  in  years  is  in  sight. 

RAINS — A  light  rain  visited  California  during  last 
week,  but  no  damage  was  done  to  tomatoes  or  other 
late  crops.  Heavy  snow  fell  in  the  mountains,  putting 
an  end  to  forest  fires  for  the  season.  Crops  have  been 
harvested  earlier  than  usual  this  year  and  heavy  rains 
would  be  welcomed.  Growers  of  olives  and  citrus 
fruits  would  be  glad  to  see  cool  weather  as  this  would 
hasten  the  ripening  of  these  fruits. 

TOMATOES — A  heavy  business  has  been  done  on 
California  tomatoes  and  several  large  packers  have 
withdrawn  quotations  on  Standards  until  the  size  of 
the  pack  can  be  more  closely  determined.  A  light 
yield  per  acre  is  reported  from  most  districts,  but  the 
quality  is  excellent.  The  carryover  of  tomatoes  on 
August  10th,  when  packing  started,  was  but  71,121 
cases,  or  less  than  half  that  of  the  previous  year  at 
the  same  time,  and  but  about  one-fifth  that  of  1932. 
Sales  during  the  past  two  years  have  exceeded  produc¬ 
tion  and  the  heavy  carryovers  have  been  wiped  out. 


square  cans  is  to  be  had  from  first  hands,  and  No.  1 
White  Tips  are  also  in  very  light  supply. 

PINEAPPLE — The  market  for  Hawaiian  pineapple 
continues  very  firm  and  prices,  quoted  for  shipment 
to  the  end  of  September,  have  been  extended  to  the 
end  of  October.  The  canning  season  is  still  under  way 
but  business  on  some  items  has  been  such  that  pack¬ 
ers  have  found  it  necessary  to  withdraw  offerings. 
This  is  true  especially  of  No.  10  crushed. 

PEACHES — Freestone  peaches  came  in  for  added 
attention  this  year  and  the  pack  would  undoubtedly 
have  been  larger  had  the  dried  peach  market  not  of¬ 
fered  such  possibilities.  It  would  occasion  no  surprise 
if  freestone  peaches  staged  quite  a  comeback  during 
the  next  few  years,  there  being  many  consumers  who 
prefer  them  to  clingstones,  but  who  have  been  unable 
to  locate  them  in  the  canned  fruit  stocks  of  the  stores 
they  patronize. 

JH 

1934  PEA  PACKS  AND  HOLDINGS 

Washington,  D.  C.,  September  28th,  1934. 

(Received  October  5th,  1934.) 

The  pack  of  green  peas  in  the  United  States  during 
1934  totaled  15,359,653  cases  all  sizes,  or  the  equiv¬ 
alent  of  15,741,569  cases  of  24/2’s.  The  total  for 
the  industry  is  based  on  reports  of  operations  of  272 
firms  and  upon  what  are  considered  accurate  estimates 
furnished  the  Statistical  Division  covering  the  pack  of 
seven  firms  who  did  not  report  directly. 

We  want  to  thank  the  Pea  Canners  for  their  splen¬ 
did  cooperation  in  enabling  us  to  give  you  a  complete 
pack  report. 

We  regret  that  we  could  not  issue  a  final  report  of 
the  pea  pack  earlier.  There  were  two  reasons  for  the 


ASPARAGUS — The  manner  in  which  asparagus  has  delay  :  First,  we  were  determined  to  make  a  report 
moved  off  this  season  has  been  a  pleasant  surprise  to  covering  the  actual  operations  of  all  firms  packing 
many  in  the  trade,  suggesting  that  this  product  has  green  peas.  We  realize  the  necessity  of  obtaining 
at  last  been  accepted  in  the  class  of  staples,  after  complete  statistics  of  packs  in  order  to  provide  a  basis 
having  been  looked  upon  as  a  luxury  for  so  many  for  comparison  of  pack  figures  in  following  years.  The 
years.  A  feature  of  the  pack  was  the  prominence  second  reason  was  that  we  realize  that  a  pack  report 
given  the  All  Green  grade,  this  making  up  almost  |s  to  a  considerable  degree  an  historical  record.  It  is 
exactly  one-third  of  the  total  output  of  1,914,208  cases,  io  no  sense  a  report  of  the  supplies  available  for  sale 
Very  little  asparagus  in  White  or  Green  in  No.  2i/i  consuming  trade  at  the  time  the  pack  is  com¬ 

pleted  nor  at  the  time  the  report  of  pack  is  made. 
Stocks  in  canner’s  hands,  however,  do  indicate  the  sup¬ 
plies  available  for  the  remainder  of  the  year.  Conse¬ 
quently,  in  order  to  avoid  having  the  pack  report  mis¬ 
construed,  we  felt  it  important  that  a  report  of  Sep¬ 
tember  1  stocks  accompany  the  report  of  pack 
(7,336,330  cases). 

You  will  note  that  this  report  of  pack  and  stocks 
differs  in  some  respects  from  our  report  issued  Sep¬ 
tember  19th.  Packs  and  stocks  of  canners  reporting 
after  September  19th  were  larger  than  anticipated, 
thus  necessitating  an  upward  revision  in  the  report. 
Yours  truly, 

NATIONAL  CANNERS  ASSOCIATION, 
Carlos  Campbell. 

(Note — Detailed  figures  will  be  given  next  issue. — 
Editor.) 
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Crop  Reports 

(  Continued  from  Page  8) 

acreage  was  more  than  normal,  we  estimate  that  not 
more  than  50  per  cent  of  normal  acreage  will  be  har¬ 
vested,  due  to  the  dry  growing  conditions. 

BEETS 

CENTRAL  LAKE,  MICH.,  October  1st,  1934 — Acre¬ 
age  about  20  per  cent  of  normal.  Where  crops  were 
not  destroyed  by  cut  worms,  etc.,  yield  not  far  from 
normal. 

FAIRPORT,  N.  Y.,  October  2nd,  1934 — We  start 
packing  about  October  15th.  We  estimate  not  over 
40  per  cent  of  a  normal  crop  and  acreage  to  be  har¬ 
vested. 

PUMPKIN 

CENTRAL  LAKE,  MICH.,  October  1st,  1934 — Acre¬ 
age  insignificant. 

SQUASH 

CENTRAL  LAKE,  MICH.,  October  1st,  1934— Acre¬ 
age  nearly  normal.  Yield  cut  by  dry  weather. 

OKRA 

CHARLESTON,  S.  C.,  October  1st,  1934— Crop  com¬ 
pleted  September  10th.  Crop  65  per  cent  normal; 
acreage  100  per  cent  of  five-year  average. 

FRUIT 

SOUTH  HANSON,  MASS.,  September  28th,  1934— 
Cranberries :  Crop  is  about  33 1/3  per  cent  short.  Ex¬ 
ceptionally  fine  quality.  Prices  opened  at  $8.60  barrel 
and  have  advanced  to  $9  a  barrel  today.  Growers  are 
not  inclined  to  ship  too  rapidly,  expecting  advanced 
prices.  There  are  scarcely  sufficient  cranberries  to 
supply  the  Thanksgiving  and  Christmas  trade.  Short 
crop  is  due  largely  to  a  very  dry  hot  summer. 

PORTO  RICAN  WANTS  CANNED  TOMATOES 

Dear  Sirs: 

We  want  to  make  connection  with  a  packer  who  can 
take  care  of  our  requirements  on  canned  tomatoes 
No.  2,  tomato  sauce  in  8-oz.  cans,  tomato  puree,  etc., 
and  I  would  like  to  know  whether  you  can  take  care 
of  our  requirements  on  these  commodities,  which  we 
can  take  in  carload  lots. 

For  your  information,  we  are  perhaps  the  largest 
importers  in  this  market  on  these  canned  foods,  and 
we  can  handle  about: 

15,000  cartons  72/8  oz.  tomato  sauce,  Span¬ 
ish  style 

10,000  cartons  100/4%  oz.  tomato  puree 
5,000  cartons  24  No.  2  standard  tomatoes 
every  year.  Kindly  send  sample  of  your  pack,  and 
quote  your  lowest  prices  F.  0.  B.  Baltimore,  and  ad¬ 
vise  what  would  be  your  terms. 

Regarding  our  house,  you  may  inquire  from: 

The  National  City  Bank  of  New  York,  N.  Y. 

American  Foreign  Credit  Underwriters,  N.  Y. 

Awaiting  your  advices,  I  remain. 

Yours  truly, 

Antonio  Jimenez, 

P.  0.  Box  630, 

San  Juan,  P.  R. 


statement  of  the  ownership,  management,  cir¬ 
culation,  ETC.,  REQUIRED  BY  THE  ACT  OF 
CONGRESS  OF  AUGUST  24,  1912, 

Of  The  Canning  Trade,  published  weekly  at  Baltimore,  Md.,  for 
October  1,  1934,  State  of  Maryland,  County  of  Baltimore. 

Before  me,  a  Notary  Public,  in  and  for  the  State  and  county 
aforesaid,  personally  appeared  Arthur  I.  Judge,  who,  having 
been  duly  sworn  according  to  law,  deposes  and  says  that  he  is 
the  Publisher  of  The  Canning  Trade,  and  that  the  following  is,  to 
the  best  of  his  knowledge  and  belief,  a  true  statement  of  the 
ownership,  management  (and  if  a  daily  paper,  the  circulation), 
etc.,  of  the  aforesaid  publication  for  the  date  shown  in  the  above 
caption,  required  bv  the  Act  of  August  24,  1912,  embodied  in 
section  411,  Postal  Laws  and  Regulations,  printed  on  the  reverse 
of  this  form,  to  wit: 

1.  That  the  names  and  addresses  of  the  publisher,  editor, 
manaeing  editor  and  business  managers  are: 

Publisher  and  Owner,  Arthur  1.  Judge;  Editor,  Arthur  I. 
Judge. 

2.  That  the  owner  is:  (If  the  publication  is  owned  by  an 
individual  his  name  and  address,  or  if  owned  by  more  than  one 
individual  the  name  and  address  of  each,  should  be  given  below; 
if  the  publication  is  owned  by  a  corporation  the  name  of  the 
corporation  and  the  names  and  addresses  of  the  stockholders 
owning  or  holding  one  per  cent  or  more  of  the  total  amount  of 
stock  should  be  given.) 

Arthur  I.  Judge,  107  S.  Frederick  St.,  Baltimore.  Md. 

3.  That  the  known  bondholders,  mortgagees  and  other 
security  holders  owning  or  holding  1  per  cent  of  total  amount  of 
bonds,  mortgages,  or  other  securities  are:  (If  there  are  none, 
so  state.) 

There  are  none. 

4.  That  the  two  paragraphs  next  above,  giving  the  names 
of  the  owners,  stockholders  and  security  holders,  if  any,  contain 
not  only  the  list  of  stockholders  and  security  holders  as  they  ap¬ 
pear  upon  the  books  of  the  company,  but  also,  in  cases  where  the 
stockholders  or  security  holder  appears  upon  the  books  of  the 
company  as  trustee  or  in  any  other  fiduciary  relation,  the  name 
of  the  person  or  corporation  for  whom  such  trustee  is  acting, 
is  given;  also  that  the  said  two  paragraphs  contain  statements 
embracing  affiant’s  full  knowledge  and  belief  as  to  the  circum¬ 
stances  and  conditions  under  which  stockholders  and  security 
holders  who  do  not  appear  upon  the  books  of  the  company  as 
trustees,  hold  stock  and  securities  in  a  capacity  other  than  that 
of  a  bona  fide  owner;  and  this  affiant  has  no  reason  to  believe 
that  any  other  person,  association,  or  corporation  has  any  inter¬ 
est  direct  or  indirect  in  the  said  stock,  bonds,  or  other  securities 
than  as  so  stated  by  him 

5.  That  the  average  number  of  copies  of  each  issue  of  this 
publication  sold  or  distributed,  through  the  mails  or  otherwise, 
to  paid  subscribers  during  the  six  months  preceding  the  date 

shown  above  is .  (This  information  is  required  from 

daily  publications  only.) 

ARTHUR  I.  JUDGE. 

Sworn  to  and  subscribed  before  me  this  26th  day  of  Sep¬ 
tember,  1934. 

(Seal)  ROY  F.  HERB,  Notary  Public. 

(My  commission  expires  May  6th,  1935.) 


THE  BOOK  YOU  NEED  !  ! 

"A  Complete  Course  in  Canning.” 

5th  Edition  386  Pages  New  Low  Price  $5.00 
Published  by  THE  CANNING  TRADE. 
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CANNED  FOOD  PRICES 


Prices  given  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  figures  corrected  by  these  Brokers:  tThomas  J.  Meehan  &  Co.,  ‘Howard  E.  Jones  &  Co.,  gHarry  H.  Mahool  &  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  fin  column  headed  “N.  Y.”  indicates  f.  o.  b.  factory. 

Canned  Vegetables 

Balto.  N.Y. 

ASPARAGUS*  (California) 

White  Colossal,  No.  2^ . .  t2.46 

Peeled,  No.  2Mt . . . 

Large,  No.  2% .  t2.45 

Peeled.  No.  2% -  - - 

Medium,  No.  2\-> .  2.60  . 

Green  Mammoth,  No.  2,  round  cans  1.90  tZ.OO 

Medium,  No.  2 .  >~.... 

Large,  No.  2 . .  — ~~..- 

rips.  White,  Mammoth,  No.  1  sq . 

Small,  No.  1  sq .  . . 

Green  Mammoth,  No.  1  sq . 

Small,  No.  1  sq . . . 


tl.l6 

13.50 


BAKED  BEANSt 

16  oz . 

No.  2%  . 

No.  10  . 


BEANSt 

Stringless  Stand.  Cut  Green,  No.  2 

Standard  Cut  Green,  No.  10 . 

Standard  Cut  Wax,  No.  2 . 

Standard  Cut  Wax,  No.  10 . 

Red  Kidney,  Standard,  No.  2 . 

Standard,  No.  10 . 

LIMA  BEANSt  (F.  O.  B.  Factory) 


.50 

.90 

3.25 


.721/4  t.72% 
3.60  tS.SO 
.80  . . 


No.  2  Tiny  Green . 

No.  10  . 

No.  2  Medium  Green . 

No.  10  . 

No.  2  Green  and  White.. 

No.  10  . 

No.  2  Fresh  White . 

No.  10  . 

Soaked.  No.  2 . 

BEETSt 

Baby,  No.  2 . 

Whole,  No.  2 . 

Whole.  No.  21/4 . 

Whole.  No.  10 . 

Cut,  No.  2 . 

Cut,  No.  2^4 . 

Cut,  No.  10 . 


.70  t.70 

3.50  t3.60 


1.45  tl.35 

7.00  . 

1.20  tl.lO 


.86  . 

4.26  . 

.80  t.75 

4.00  . 


1.40  tl.30 

1.00  . 

1.15  . 

3.60  . 

.80  . 

1.00  . 

3.25  . 


CARROTS^ 

Standard  Sliced,  No.  2 . 76  ........ 

Sliced,  No.  10 .  3.76  . 

Standard,  Diced,  No.  2 . 70  . 

Diced,  No.  10 .  3.50  . 

CORNt 

Golden  Bai  tarn,  Fancy,  No.  2 . 

Extra  Standard,  No.  2 . 

Extra  Standard,  No.  10 . . . 

Shoepeg,  Fancy,  No.  2 .  1.35  . 

Extra  Standard,  No.  2 .  1.25  . 

Standard.  No.  2 .  1.15  . 

Crushed,  Fancy,  No.  2 . 

Extra  Standard,  No.  2 .  1.07^ . 

Standard,  No.  2 .  1.00  tl-OO 

Standard,  No.  10 . . .  ........ 

HOMlNYt 

Standard  Split,  No.  2,  Tall . . 

No.  21/4  . 

No.  10  _ _ 


.60 

.75 

2.S0 


MIXED  VEGETABLES^ 

Standard,  No.  2 . 

No.  10  . 

Fancy,  No.  2 . 

No.  10  . . . 

OKRA  AND  TOMATOESt 

Standard,  No.  2 . 

No.  10  . 

PElASt  (Baltimore  prices,  new  pack) 
No.  1  Petit  Pols.......... — 

No.  2  Fancy  Sweets,  28_...»...«...._ 

No.  2  Fancy  Sweets,  38..._ . 

No.  2  Fancy  Sweeta,  4b. 

No.  2  Fancy  Sweets,  6s.. 


.70 

8.76 

.80 

4.26 


No.  2 
No.  2 


Early  June,  4s . 

. 85 

.  1.35 

Std.  Alaskas,  3s . 

Std.  Alaskas,  4s . 

1  Std.  Alaskas,  2s.._.._...... 

.  1.20 

.  1.15 

*1.15 

*1.06 

No.  10  Std.  Alaskas,  3s.. 
No.  10  Std.  Alaskas,  4s.. 

PUMPKIN* 

Standard,  No.  2^... . . 

No.  3  . 

No.  10  . 


CANNED  VEGETABLES— Continued 

Balto.  N.Y. 

SAUER  KRAUT* 

Standard,  No.  2 . 

No.  21/2  .  1.00  tl.l6 

No.  3  . 

No.  10  .  3.76  t3.76 

SPINACH* 

Standard,  No.  2 . 

No.  2V.  .  1.10  tl-10 

No.  3  . 

No.  10  .  3.60  t3.65 

California,  f.  o.  b.  Coast* 

Standard,  No.  2% . . — 

Standard,  No.  10 . 

SUCCOTASH* 

Standard  Green  Corn  Fresh  Limas, 

No.  2  . 

Standard  Green  Corn,  Dried  Limas, 

No.  2  . 

(Triple)  No.  2  (with  tomatoes) . 

SWEET  POTATOES* 

Standard,  No.  2,  F.  O.  B.  Factory.. 

No.  2V.  . 

No.  3  . 

No.  10  .  3.00  t3.00 

TOMATOES* 

Extra  Standard,  No.  1 . 

F.  O.  B.  County . 

No.  2  . 

F.  O.  B.  County . 

No.  3  .  1.25 

F.  O.  B.  County .  1.20 

No.  10  .  4.25 

F.  O.  B.  County .  4.15 

Standard.  No.  1 . 

F.  O.  B.  County . 

No.  2  . 

F.  O.  B.  County . . 

No.  214  .  1.15 

F.  O.  B.  County .  1.121/4.. 

No.  3  .  1.15  tl.l5 

F.  O.  B.  County .  1.20 

No.  10  .  3.85 

F.  O.  B.  County . ; .  3.75  t3.50 

TOMATO  PUREE*  (F.  O.  B.  Factory) 

Standard,  No.  1  Whole  Stock . 

No.  10,  Whole  Stock . 

Standard,  No.  1  Trimmings . 52l^ . 

No.  10  Trimmings .  4.25  . 

TOMATO  JUICE* 

No.  1  . 

No.  10  .  tS.OO 


.96 

.76 

.90 

*.90 

.95 

1.00 

3.00 

*3.00 

.60 

.57% . 

.95 

.90 

1.25 

1.20 

4.25 

4.15 

.52%  *.50 

.55 

.80 

.82  V4  *.80 

1.15 

1.12% . 

1.15 

*1.15 

1.20 

3.85 

3.75 

*3.50 

Canned  Fruits 


APPLES*  (F.  O.  B.  Factory) 

Maine,  No.  10 . . 

Michigan.  No.  10 . 

New  York,  No.  10 . 

Pennsylvania,  No.  10,  water . 

Pa.,  No.  3 . 

Pa.,  No.  10,  solid  pack . 

APRICOTS*  (California) 

Choice,  No.  214 . 

Fancy,  No.  2 1,4 . 

BLACKBERRIES* 

Standard,  No.  2 . 

No.  8  . 

No.  10  water . 

No.  2,  Preserved . . 

No.  2,  in  Syrup . 

BLUEBERRIES* 

Maine,  No.  2 . 

No.  10  . 

CHERRIES* 

Standard  Red,  Water,  No.  2... 

White  Syrup,  No.  2 . . 

^xtra  Preserved,  No.  2 . 

N.  Y.  Red  S.  Pitted,  No.  10... 

California  Standard,  2V4 . 

Choice,  No.  2Vi . 

Fancy,  No.  2% . 

GOOSEBERRIES* 

Standard  No.  2 . . . 

No.  10  . . 

GRAPE  FRUIT* 

8  oz . . 

No.  2  . 

No.  6  . 

No.  1  Juice . 

No.  2  Juice . 

No.  6  Juice . 

PEARS* 


3.90  3.60 

LOO  !!!!!!!! 
2.60  t2.60 


6.75  te.oo 


t2.10 

t2.30 

t2.45 


6.26  . 

Standards, 

Keifer  No.  2,  in  syrup.... 

1.00 

No.  10  ., 

California 

Bartletts,  Standard  2%.. 

1.60 

*1.76 

••MOS.S  eeMSMe 

Fancy  .. 

*2.20 

.96  . 

Choice  .. 

2.00 

*1.95 

3.00  _ 

Standard, 

,  No.  10  _ 

*6.60 

CANNED  FRUITS— Continued 

Balto.  N.Y. 

PEACHES* 

California  Standard,  No.  2l^,  Y.  C.  1.45  tl.65 

Choice,  No.  2%,  Y.  C .  1.60  tl.76 

Fancy.  No.  2V".  Y.  C .  tl.96 

Extra  Sliced  Yellow,  No.  1  Tails....  ........  >....„ 

Seconds,  Yellow,  No.  3 .  . . 

Pies,  Unpeeled,  No.  3 . 

Peeled,  No.  10,  Solid  Pack .  *4.25 

PINEAPPLE* 

Hawaiian  Sliced,  Extra,  No.  2Vt—— 

Sliced,  Standard,  No.  2^. 

Sliced,  Extra,  No.  2 . 

Sliced,  Standard,  No.  2 . . 

Shredded,  Syrup,  No.  10 . . . . 

Crushed,  Extra,  No.  10 .  7.00 

Eastern  Pie,  Water,  No.  10 . 

Porto  Rico  No.  10 .  ....... 


2.26  tl.80 

_  tl.70 

_  tl.60 

_  tl.46 


RASPBERRIES* 

Black  Water,  No.  2 . 

Red,  Water,  No.  2 . 

Black,  Syrup,  No.  2 . 

Red,  Syrup,  No.  2 . 

Red,  Water,  No.  10 . 


STRAWBERRIES* 

Preserved,  No.  1 . 

Preserved,  No.  2 . ........  ....~.. 

Extra.  Preserved,  No.  1 . . 

Extra,  Preserved,  No.  2 . . . .  ....— 

Standard  Water,  No.  10 . . 

FRUITS  FOR  SALAD* 

Fancy,  No.  21/2 .  2.40  *2.50 

No.  10s  .  9.00  *8.50 


Canned  Fish 


HERRING  ROE* 

16  oz..  Factory . . 

No.  2,  17-oz.  cans.  Factory..... . . 

No.  2,  19-oz.  cans.  Factory . 

LOBSTER* 

Flats,  1-lb.  cases,  1  doz . 

V4-lb.  cases,  1  doz . 

^/4-lb.  cases,  1  doz . 


OYSTERS* 

Standards,  4  oz.. 

6  oz . 

8  oz . 

10  oz . 

Selects,  6  oz. . 


6.25 

3.26 


_  1.10  *1.10 

"ZZ  ZZ  *2!20 


SALMON§ 

Red  Alaskas.  Tall  No.  1 .  1.671411.70 

Flat.  No.  1/4 .  *2.36 

Cohoes,  Tall,  No.  1 .  1.42%........ 

Plat,  No.  1 .  1.65  . 

Flat,  No.  14 .  1.17% . 

Pink,  Tall,  No.  1 .  1.07%*1.05 


Pink,  Flat,  No.  % . 

Sockeye  Flat,  No.  1 . 

Flat.  No.  % . 

Chums,  Tall  . 

.80  ■  *.76 

2.92% . 

1.85  . 

1.02%*1.00 
1.22% . 

SHRIMPg 

Dry,  No.  1 . 

1.10  *1.16 
1.10  *1.16 

SARDINES  (Domestic),  per  case  g 

2.60  +2.75 
2.90  *3.20 

%  Oil,  keys . 

Vi  Oil,  Tomato,  Carton .  *3.60 

i/i  Oil,  Carton . 3.25  *3.45 

14  Mustard,  keyless .  2.60  *3.20 

Mustard,  keyless .  2.35  . 

California  Oval,  No.  1,  24*8........„....  1.60  ........ 

TUNA  FISHg  (California),  per  case 

White,  %s  . 7.30  ........ 

White.  It - 18.66 _ 

Blue  Fin,  %s . 4.86  ........ 

Blue  Fin,  Is . . . .  __.... 

Striped,  V4s  .  3.66  ....... 

Striped,  %s  . 6.00  ....._ 

Striped,  Is  . 8.86  ........ 

Yellow.  %B.  Faney..„... . . .  4.66  _ _ 

Yellows,  %8,  Fancy . . .  7.30  . 

Yellow,  Is  _ 13.66 _ 
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LEONARD  SEED  COMPANY 

Seed  Growers  and  Breeders 

Peas,  Beans,  Sweet  Corn, 
Tomato,  Cucumber  and 
other  canners*  seeds. 

CHICAGO 


AVARS 

Canning  Factory  Machinery 

Pea  and  Bean  Filler  String  Bean  &  Tomato  Filler 
High  Speed  Syruper  Tomato  Washer 
Tomato  Corer  Hot  Water  Elxhauster 
Liquid  Plunger  Filler  Soup  &  Tomato  Juice  Filler 
Beet  Topper  Beet  Grader  Beet  Sheer 
Beet  Splitter  Can  Cleaner  Corn  Shaker 

AVARS  MACHINE  COMPANY 

SALEM.  NEW  JERSEY 


Label  Provisions 

Whether  or  not  A,  B,  C  Grade 
Specifications  are  adopted  under  the 
informative  label  provisions,  it  is 
wise  in  the  meantime  to  grade  your 
pack  by  them. 

These  Federal  Grades  appear  in  full 
in  your 

1934  Almanac 

(Page  75) 

Be  safe,  check  your  pack  against 
these. 

Extra  Copies  of  the  Almanac  $1.00  each. 

Published  by 

THE  CANNING  TRADE 

BALTIMORE,  MD. 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor. 

Relax  your  mind — and  your  body.  You’ll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRIBUTION. 

All  are  welcome. 


TRY  A  SEXTANT 

Golfer  (far  off  in  the  rough)  :  “Say,  caddy,  why  do 
you  keep  looking  at  your  watch?” 

Caddy:  “It  isn’t  a  watch,  sir;  it’s  a  compass.” 

A  man  had  a  slight  difference  with  his  wife.  But  he 
acknowledged  his  error  quite  generously  by  saying: 

“You  are  right,  and  I  am  wrong,  as  you  generally 
are.  Good-by,  dear,”  and  he  hurried  to  catch  his  train. 

“So  nice  of  him  to  put  it  that  way,”  his  wife  mused 
after  he  had  gone.  And  then — well,  then  she  began 
to  figure  out  what  he  had  really  said. 

The  local  pawnbroker  was  aroused  at  4  a.  m.  by  a 
telephone  call. 

“What  time  is  it?”  asked  a  voice. 

“What  do  you  mean  by  ringing  me  up  at  this  un¬ 
earthly  hour  to  ask  the  time?”  cried  the  pawnbroker. 

“Well,  you’ve  got  my  watch,”  came  over  the  wire. 

First  Burglar — Come  on.  Lefty,  let’s  figure  up  what 
we  made  on  this  haul. 

Second  Burglar — I’m  too  tired.  Let’s  wait  and  look 
in  the  morning  paper. 

He — They’ve  dropped  their  anchor  again. 

She — Serves  them  right!  They’ve  had  it  dangling 
over  the  side  all  morning. 

Son — Dad,  what’s  a  monosyllable? 

Dad — A  long  term  for  a  short  word. 

The  minister  met  Tom,  the  village  ne’er-do-well, 
and,  much  to  the  latter’s  surprise,  shook  him  heartily 
by  the  hand.  “I’m  so  glad  you’ve  turned  over  a  new 
leaf,  Thomas,”  said  the  good  man. 

“Me?”  returned  Tom,  looking  at  him  dubiously. 

“Yes,  I  was  so  pleased  to  see  you  at  the  prayer 
meeting  last  night.” 

“Oh,”  said  Tom,  light  breaking  in  on  him,  “so 
that’s  where  I  was,  is  it?” 

A  man  who  had  just  purchased  a  parrot  that  re¬ 
fused  to  talk  was  determined  to  teach  it  at  least  one 
word.  Going  over  to  the  bird  he  repeated  for  several 
minutes  the  words,  “Hello!  Hello!”  At  the  end  of 
the  lesson,  the  parrot  opened  one  eye  and  answered 
drowsily,  “Line’s  busy.” 

Customer — What  colors  have  you  in  window 
blinds? 

Clerk — Window  blinds  are  all  shades,  ma’am. 


October  8, 193U 


THE  CANN  I  NG  TRADE 


25 


WHERE  TO  BUY 

the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADJUSTER,  for  Chain  Devices. 

Hatnachek  Mach.  Co..  Kewaunee,  Wis. 

Apple  Paring  Machines.  See  Paring  Mach. 
Asparagus  Machinery. 

BASKETS.  Picking. 

The  Swings  Company,  Ridgely,  Md. 

BEAN  SNIPPER.  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See  Can* 
nery  Supplies. 

BELTS,  Carrier,  Rubber,  Wire,  Etc. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Bean  Cleaners.  See  Clean  and  Grad.  Mach. 
Beans,  Dried.  See  Pea  and  Bean  Seed. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Blowers,  Pressure.  See  Pumps. 

BOILERS  AND  ENGINES.  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 

Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mehj. 
Bottlers’  Machinery. 

BOX  (Corrugated)  SEALING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Boxes,  Corrugated  Paper. 

BOXES.  Lug,  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

BOXING  MACHINES. 

Westminster  Mach.  Co.,  Westminster,  Md. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Fails,  Fiber.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS,  Oil.  Gas  Gasoline.  Etc. 

A.  K.  Rubins  &  Co.,  Inc.,  Baltimore. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS’  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago. 

Can  Markers.  See  Stampers  ond  Markers. 

CAN  WASHING  MACHINES. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


CANS.  Tin,  All  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Heckin  Can  Co.,  Cincinnati,  O. 

Metal  Package  Corp.,  New  York-Baltimore. 

Phelps  Can  Co.,  Baltimore. 

Phillips  Can  Co.,  Cambridge,  Md. 

CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.-,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Can  Stampers.  See  Stampers  and  Markers. 

CAPPING  MACHINES.  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 
Cartons.  See  Corrugated  Paper  Products. 
Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy. ;  for  bottling :  see  Bot.  Mchy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating.  Conveying.  See  Conveyors. 
Checks,  Employers*  Time.  See  Stencils. 

Chutes,  Graviety.  Spiral.  See  Carriers. 

CLEANING  AND  GRADING  MACHT„  Fruit. 

Berlin-Chapman  Co.,  Berlin  Wis 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston.  Ill. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers'  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 
CLOCKS.  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston.  Ill. 

CLOSING  MACHINES.  Open  Top  Cans. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Coils,  Copper.  See  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  See  Milk 
Condensing  Machinery. 

CONVEYORS  AND  CARRIERS.  Cannera. 

Berlin-Charpman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

COOKEStS.  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J.  ■ 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cookers,  Retort.  See  Kettles,  Process. 

COOLEIRS.  Continuous. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

COPPER  COILS,  for  Tanks. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp..  Hoopeston,  Ill. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 

CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morra,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  III. 

CORN  CUTTERS. 

Berlin-Cha-pman  Co..  Berlin.  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 


CORN  HUSKERS  AND  SILKERS. 

Berlin-Charpman  Co.,  Berlin,  Wis. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Baltimore. 

Sprague-Sells  Corp..  Hoopeston,  Ill. 

Com  Mixers  and  Agitators.  See  Cora  Cooker 
Fillers. 


CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem.  N.  J. 
Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Counters.  See  Can  Counters. 
Countershafto.  See  Speed  Reg.  Devices. 
Corrugated  Fibre  Shipping  Cases. 


CRANES  AND  CARRYING  MACHINES. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston.  Ill. 


CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  111. 

Cutters.  Corn.  See  Corn  Cutters  . 

Cutters,  Kraut.  See  Kraut  Machinery. 
Cutters,  String  Bean.  See  String  Bean  Mchy. 


CUTTERS,  Vegetable,  Mincemeat,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore^ 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


DECORATED  TIN  (or  Cans,  Caps,  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Dies,  Cam.  See  Can  Makers’  Mchy. 

Double  Seaming  Machines.  See  Closing  Mach. 
Ihnployers’  TTme  Checks.  See  Stencils 


ENABIELED  BUCKETS.  PAILS.  Etc. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Engines,  Steam.  See  Boilers  and  Engines. 
Enamel- Lined  Kettles.  See  Tanks.  ti 


EVAPORATING  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 


EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

Factory  Stools.  See  Stools. 

Factory  Supplies.  See  Cannery  Supplies. 


FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A.  K.  Robins  ft  Co.,  Inc..  Baltimore. 
Sprague-Sells  Corp..  Hoopeston.  HI. 


FIBRE  CONTAINERS  for  Food  (not  hermetic¬ 
ally  sealed). 

American  Cam  Co.,  New  York  City. 

Continental  Can  (3o..  New  York  City. 

Fillers  and  Cookers.  See  Corn  Cooker-Fillers. 
Filling  Machines,  Bottles.  See  Bottlers’  Mchy. 


FILLING  MACHINES.  Can. 

Ayars  Machine  Co..  Salem.  N.  J. 
Berlin-Chapman  Co..  Berlin.  Wis 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston.  Ill. 

Filling  Machine,  Syrup.  See  Syruping  Mach. 
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FINISHING  MACHINES.  CaUup.  Etc. 

A.  K.  Robins  &  Co.,  Inc..  Baltimore. 
Spratrue-Sells  Corp.,  Hoopeston,  III. 


GENERAL  AGENTS  for  Machinery  Mfrs. 

R*rt  in -Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Generators,  Electric.  See  Motors. 


GLASS-LINED  TANKS. 

SpraKue-Sells  Corp.,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Governors,  Steam.  See  Power  Plant  Equipment. 
Hoisting  and  Carrying  Machines.  See  Cranes. 


INSURANCE.  Canners. 

Canners’  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles.  Copper. 

JACKETED  PANS.  Steam. 

A.  K.  Robins  &  Co.,  Inc..  Baltimore. 

Bprague-Sells  Corp.,  Hoopeston.  Ill. 


KETTLES,  Copper,  Plain  or  Jacketed. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Bprague-Sells  Corp.,  Hoopeston,  Ill. 

Kettles,  Enameled.  See  Tanks,  Glass-Lined. 


KETTLES.  Procesa. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


KNIVES.  Miscellaneous. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  111. 

KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co..  Inc.,  Baltimore. 


LABELING  MACHINES. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  111. 
Westminster  Mach.  Co.,  Westminster.  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho  Co.,  Baltimore,  Md. 

R.  J.  Kittredge  &  Co.,  Chicago. 

National  Color  Printing  Co.,  Baltimore,  Ma. 
Simpson  &  Doeller  Co.,  Baltimore. 


MILK  CONDENSING  AND  CANNING  MCHY. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


OYSTER  CANNERS’  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


PASTE,  CANNERS’. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls.  N.  Y. 
F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


PEA  AND  BEAN  SEED. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

O.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago. 

Rogers  Bros.  Seed  Co.,  Chicago. 


PEA  CANNERS’  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co..  Berlin.  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co..  Kewaunee.  Wis. 

Hansen  ^ng.  Mchy.  Corp..  Cedarburg,  Wli. 

A.  K.  Robins  A  Co.,  Inc..  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls.  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  A  Co..  Inc..  Baltimore. 

Peach  and  Cherry  Fitters.  See  Fruit  Fitters. 

PEELING  MACHINES. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimora. 

PEELING  TABLES.  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co..  Berlin.  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PINEAPPLE  MACHINERY. 

Sprague-Sells  Com.,  Hoopeston.  Ill. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Platform  and  Wagon  Scales.  See  Scales. 

PRESERVERS’  MACHINERY. 

A.  K.  Robins  A  Co.,  Inc..  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  III. 

PULP  MACHINERY. 

Ayars  Machine  Co^  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Retort  Crates.  See  Kettles,  Process, 


SEALING  MACHINES.  Box. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers’  Mchy. 

SEEDS,  Canners’,  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co..  Chicago. 

Rogers  Bros.  Seed  Co.,  Chicago. 

SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co..  Chicago.  Ill. 

SEIVES  AND  SCREENS. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 


STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


SILKING  MACHINES, 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Sorters,  Peas.  See  Cleaning  and  Grading  Mchy. 

SPEED  REGULATING  DEVICES  (for  Machines, 
Belt  Drives,  etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

E.  J.  Judge.  Alameda.  Cal. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 


Stampers  and  Markers. 

STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Pipe,  Burning 
Brands,  Etc. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimora. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 


SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co..  Berlin.  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Ek  J.  Judge,  Alameda,  Calif. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Tables,  Pickling.  See  Canners’  Machinery. 

TANKS.  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  111. 


TANKS,  Glass  Lined,  Steel. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TANKS.  Wooden. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  (Horp.,  Hoopeston,  111. 


TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Variable  Speed  Countershafts.  See  Speed  Reg. 

VEGETABLE  CUTTERS. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 


VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

WAREHOUSING  AND  FINANCING. 
Terminal  Warehouse  Co..  Baltimore. 

Washers,  Bottles.  See  Bottlers’  Machinery. 

WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

WASHERS,  Fruit,  Vegetables. 

Ayars  Machine  Co.,  Salem.  N.  J. 
Berlin-Chapman  Co..  Berlin.  Wis 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoope8U>n.  Ill 
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Domestic  Distributors — A.  K.  Robins  &  Company,  Inc.,  Baltimore  Md. ;  J.  L.  Ferguson  Company,  Joliet,  Illinois ;  Berlin  Chapman  Company,  Berlin. 
Wisconsin ;  Bellingham  Chain  &  Forge  Co.,  South  Bellingham,  Wash. ;  Emmons  &  Gallagher,  Oakland,  California.  Canadian  Distributor — ^The 
Brown  Boggs  Foundry  &  Machine  Co.,  Ltd.,  Hamilton,  Canada.  Ateliers  de  Construction  £1.  Lecluyse,  S.  A.,  Antwerp,  Belgium,  Manufacturers 
for  Continental  Europe. 


PHILLIPS  CAN  COMPANY 

^JHanufacluren  of  (Packers  Sanitary  Gam 


. .  ^iviiion  of  ike  . . 

PHILLIPS  PACKIl^G  COlUPAl^Yy  Inc. 

'J^icken  of  I^ltillips  J^elicious  Qualiiij  Canned 

CAMBRIDGE  •  MARYLAND,  C.  S.  A. 


For  economical,  high  quality  production,  KYLER  LABELING  and  BOXING  MACHINES  are 
without  equal. 

Their  initial  low  cost,  dependable  operation  and  freedom  from  repairs  make  them  the  most  profit¬ 
able  machines  of  this  type  ever  built.  KYLER  LABELING  and  BOXING  MACHINES  embody 
time-tried  and  proved  principles  of  construction  throughout,  with  working  parts  that  are  strong, 
simple  and  accurate. 

Start  to  day  to  cut  your  production  costs  by  using  KYLER  LABELING  and  BOXING  MACHINES. 

Westminster  Machine  Works,  Westminster,  Md.,  u.  s.  a. 


The  KYLER  Labeler  and  Boxer 


An  excellent  illustration  of  the  shilling  uniformity  of  stalk  and  ear  growth  in  a  hybrid  slock- 


Recommendations  after  12  Years’  Study  of  Hybrid 

Sweet  Corn  for  Canners 


For  the  Tri-States: 

Stowell’s  Evergreen  14x5 
Stowell’s  Evergreen  1 6x5 
Stowell’s  Evergreen  26x  1  5 
Country  Gentleman  9x  1 9 
Country  Gentleman  19x24 
Golden  Cross  Bantam 

F or  the  Lake  States : 

Bantam  Evergreen  24xPurdue  39 
Crosby  Evergreen 
Golden  Cross  Bantam 
Top  Cross  Bantam 


Asgrow  Seeds  are  Bred 


For  New  York  State: 

Country  Gentleman  19x24 
Redgreen 

Golden  Cross  Bantam 
Top  Cross  Bantam 

For  the  Middle  West: 

Top  Cross  Country  Gentleman 
Golden  Cross  Bantam 
Top  Cross  Bantam 

F or  Maine : 

Top  Cross  Sunshine 
Top  Cross  Maine  Bantam 
Top  Cross  Spanish  Gold 


-  -  Not  Just  Grown 


BREEDERS  and  GROWERS  of  VEGETABLE  SEEDS 

Sfaupn,  (Enttn^rtirul 


SWEETiiCORN  BREEDING  and  PRODUCTION  BRANCHES  in  ILLINOIS,  NEW  YORK,  and  CONN. 


